
INTRODUCTION

Adolescent can be a confusing and unsettling time for young adults. Changes to their
bodies, their social relationships cause them to question who they are and how they fit into
the dynamic and confusing world around them. Adolescent question their place in their
family, with their friends, with their teachers, and with others around them. It is a time of
increased self-awareness, self-identity, self-consciousness, preoccupation with image, and
concern with socialacceptance. Adolescents are moving from childhood into adulthood. They
went to understand their new roles, their new ideas, and their new feelings. In this age,
adolescents deal with fashion every day and also become crazy for fashion. Clothes are the
key factor which can make or destroy one’s personality. Today each person wants to look
perfectand each girl always wants to be a fabulous from others ; for this he or she adopt
fashion from print media like fashion magazines, Newspaper, books etc. and electronic media
like Internet, movies, Television advertisements, Television dramas, fashion shows, Television
personalities or peer groups.

Whether current or past time, fashion always been involved in women’s lives; she
always keeps looking for new ways which introduced new fashion. Obviously, the modern
era is the era of globalization; in which media has made the earth as a global village, it
removes the distance. All types of media provide you each and every necessary updates
regarding your favorite topic. The things that are fashionable today will be out-dated by
tomorrow. Hence, it is necessary to know the newest trends to keep yourself up-to-date and
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ABSTRACT
This paper is the study which is to investigate the impact of mass media on fashion adoption of
adolescent girls. Mass media is everywhere in our culture, not only culture we can say it’s
everywhere in our life. Media plays an extensive role in an individual’s daily life. In present time
electronic media have greater influence on youth. The findings from this research show that the
mass media play an important role in influencing fashion adoption of young girls.
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be on the top. Teen fashion trends change with the blink of an eye.

Definition of media:
The word media refers to the meaning of main sources of communication; these can be

in the form of written, visuals with narrations or written plus clips or images (Oxford, 2010).
According to Your dictionary.com (n.d.) the ways that can interact with the large number of
people in a single moment is called mass media. Mass media is use to shape the opinions,
views, impact, thought, impression or message of it audience, either the audience is broad or
limited (Mcdermott and Albrecht, 2002).

Meaning of fashion :
The term fashion is frequently used as a synonym for glamour and style. In this sense,

fashions are a sort of communal art, through which a culture examines its notions of beauty
and goodness. Fashion refers to change, which is inevitable. It comes from a Latin word
“Facere” which means to make. It carries the idea of craftsmanship and obedience to the
law of technique. It refers to the meaning of new, in, popular stylish designs for dresses, hair
or other accessories for decorating personality. It is not restricted to only dresses, skirt,
trousers, or blouses but it also includes innerwear and accessories. Clothing reveals
personalities, culture, backgrounds, age and many other personal things. Fashion trends
however change by time and according to the season; in order to find the right target audience,
it is important that marketers advertise according to this. Fashion clothing advertising varies
in different countries, therefore advertising companies need to be self-regulated. People all
over the world use the media every day, whether it’s using a computer, watching television,
reading a newspaper, talking on the phone, or listening to the radio – many of us interact with
media daily. Through the media, we can find out about important news, listen to our favorite
music, or watch our favorite TV show. The specific objectives of this study were to: study
an impact of mass media on fashion adoption in college going girls.

Literature review :
This review of literature focuses on the existing materials related to impact of mass

media on fashion.
McFatter (2005) conducted study for measuring the number women of United Kingdom

who become fashion addicted and he found that large number of women adopt different
fashions through media like TV shows, movies, magazines etc.

Hoffner and Buchanan (2005) found that attractiveness of the TV character associated
with the rating of female character with their wishful identification. This could lead to modeling
effect in term of the appearance of the women. Therefore, women are more likely to
consciously model their own appearance after the model character. This leads to making TV
character appealing as role models to young adults, especially women. This in turn gives an
emphasis on the unique connection between audience and the media figures.

Wok and Mohd (2008) Conducted study on 639 urban Malaysian women with the
objective to assess (1) the level of TV and magazine use among Malaysian urban women of
various age groups, (2) the level of TV and magazine influence on urban Malaysian women
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of various age groups, (3) the extent of TV and magazine influence on urban Malaysian
women’s fashion and dressing, and (4) the relationship between urban Malaysian women’s
fashion and dressing and the use and influence of TV and magazine of various age groups
various age groups. In his study they found that TV influence has an impact on urban
Malaysian women’s fashion and dressing. Magazine use is associated with young adult’s
fashion and dressing while magazine influence is associated with adolescent’s fashion and
dressing.

According to Ahmad (2011)print and electronic media are the main mediums which
give the way to fashion industry for changing our way of living by promoting branded items,
apparels, footwear, jewelries and other accessories. No doubt media has made teenagers
fashion conscious; teenage girls often try to shape their body, to make their identities, try to
look beautiful by adopting different fabulous apparel and want to look a beauty with appear
on the screen of television (Brandon, 2011).

Fig. 1 : Flow chart showing the distribution of impact of mass media on fashion adoption
among adolescent girls
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METHODOLOGY
The data collected for this study comes from college girls in the Vasant Kanya

Mahavidyalaya (P.G College) kamachha,Varanasi to know the impact of mass media on
fashion adoption . For this purpose, a study was conducted in the age group of 17-22 years
young adolescents of V.K.M. College. Data are collected from 30 respondents using a well-
structured closed questionnaire.

RESULTS AND DISCUSSION
Flow chart shows that 70% respondents belong to urban area while 30% respondents

belong to rural area. It indicates that mostly respondents belong to urban area. 66.66%
respondents think media portray fashion positivelyand all respondents always inspire from
the mass media in selection of clothes and 33.34% respondents said media portray fashion
negatively and all respondents have not any effect of mass media in selection of clothes.70%
respondents inspire from the electronic media and 30% respondents inspired by print media.It
indicates that mostly respondents inspire from the electronic media.64.28% respondents
accept that TV influenced the most and 14.28 % respondents influenced by movies as well
14.28% respondents influenced by internet. It indicates television is more powerful medium
of mass media and mostly students influenced by TV.70% respondents always get  fashion
updates from TV daily soaps, 20 % from movies and 10 % from advertisement 100%
respondents read fashion magazines ones a month to keep updated themselves with latest
fashion trends and motivated with fashion magazines to buy clothes.43.33% respondents
said the main reflection in fashion which is reported in the media is clothing collection,
23.33% respondents said media reported hair style and make up, 20% respondents said
fashion shows and 13.33% respondents said media reported other issues.

Conclusion:
According to the finding, mass media plays an important role on changing the young

girls. Mass media change the way teens act, dress, and it changes their personal life as well.
Mass media have a huge impact on young girls. The media that daily soaps on television also
has a huge impact on adolescents because the teens see what other teens are doing and feel
since it is on television they can do the same. Television is one of the most recreation sources
for women because of its audio-visual communication. Women are influenced by the
advertisement promises of products that they will get something special to renovate their
life. Lastly we can say media are a huge influence on teens and have a huge impact on them
as well.  Media always play a role of an informative source.
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