
INTRODUCTION

The name of ‘Blue Pottery’ comes from the eye-catching blue dye used to color the
pottery. Blue pottery is widely recognized as a traditional craft of Jaipur, Rajasthan. In the
present study an investigator was planned a research on the topic entitled “Designing of
female sherwanis inspired by blue pottery theme”.In this study an investigator bring new
ideas, can break monotony and given a touch to novelty in designing of female sherwani by
using blue pottery.

 Objectives:
1. To collect the study material for the present study from primary and secondary

sources.
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ABSTRACT
In this research firstly sketching was done on white colored sheets with pencil and blue color.
Twenty five sketched designs were evaluated by 50 respondents on the basis of aesthetic
appeal, uniqueness in design, placement of motif and overall appearance on 3 point rating scale
(Excellent, very good and fair).  After that five best preferred design sheets were developed into
prototype. Lastly, five developed sherwanis were evaluated on the basis of five rating scale
with 50 respondents. Rating scale was framed in such a way that highest mean value suggested
the best or more preferred design i.e. suitability marketability, placement of motifs, aesthetic
appeal, over all. It was revealed from the data that the sherwani developed with different
various techniques were appreciated by all the respondents. It was conclude that designing of
sherwani is a successful innovation with respect of uniqueness design, arrangement of motifs
and acceptability.
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2. To develop 25 design sheets of girls sherwani.
3. To evaluate design sheets.
4. To construct prototypes of selected designs and assess their marketability.

Delimitations:
1. Study is conducted in Banasthali University only.
2. 50 respondents were selected for the assessment.
3. Only five girls sherwani were prepared.

Significance:
1. Trendy and exotic designs can open new dimension of ideas for fashion designers.
2. Study will create a new range blue pottery on sherwani.
Study can open more avenues of income generation.

METHODOLOGY
Phase 1:
Locale of the study:

The present study was carried out at Banasthali University in Rajasthan.  For carrying
out the present study, Banasthali University in Rajasthan state was selected purposely.

Selection of the respondents:
Samples of 50 post graduate respondents were selected for study. These include students

of Banasthali University.

Tools and procedure for data collection:
To attain the specific objective the study was conducted in 4 ways, separate tools were

constructed in accordance with each objective for data collection. Tools and procedure used
for data collection under these phases were described below :

– Collection of design: Various designs of sherwani and Persian floral motifs were
collected from internet.

– Develop design on paper: 25 design of sherwani with different designs were
sketched on white drawing sheets.

– Evaluation of developed design sheets: Assessment was done to select the
developed design by displaying all the design sheets to the respondents. Among 25 design
sheets, top 5 sheets were selected for each sherwani stitching.

– Analysis of evaluation:  Selection of design of sherwani to get an accurate evaluation
by students of Banasthali University was selected.

The analysis was based on overall aesthetic appeal. 3 point scale was used for rating as
given below:
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The marks allotted to each design were added and 5 designs scoring highest were
selected for stitching.

Phase 2:
Material:

White raw silk fabric was used for prepared sherwani and buttons are used in it.

Drafting:
Standard drafting was used for construction of sherwani.

Construction technique:
– Cutting of fabric for each sherwani was done according to the measurement.
– Stitching of all prototypes was get done.

Phase 3:
Apply the designs on the fabric by hand printing:

– Sketching of each motif was done on butter paper as per the size required.
– Designs from butter paper were traced as per the arrangement selected by the

respondent desire sherwani.
– Painting of the traced designs was done with the help of acrylic colors.

Assessment of designed sherwani:
Prepared prototype was then displayed and analyzed by the potential consumer on the

basis of aesthetic appeal, placement of designs, uniqueness of design and overall appearance.

Analysis of data:
To quantify the data regarding the evaluation of design the marks were allotted to each

designs were added. Then, they were given ranks, the design with highest marks got first
rank.

RESULTS AND DISCUSSION
Result under taken have been interpreted, discussed and presented in the following sub

sections:

– Assessment of consumer acceptability for design sheets.
– Assessment of consumer acceptability for developed product

DESIGNING OF FEMALE SHERWANIS INSPIRED BY BLUE POTTERY THEME

Grade/Rating  Score 

Excellent 1 

Good 2 

Fair 3 
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Assessment of consumer acceptability for design sheets :

     

Sherwani-1 Sherwani-2 Sherwani-3 Sherwani-4 Sherwani-5

Table 1 : Ranking of developed designs for girls sherwani 
Sr. No. Design sheets Total score Rank 

1. Design sheet 1 367 7 

2. Design sheet 2 338 18 

3. Design sheet 3  346 16 

4. Design sheet 4 374 2 

5. Design sheet 5 352 12 

6. Design sheet 6 383 1 

7. Design sheet7 371 4 

8. Design sheet 8 361 11 

9. Design sheet 9 365 8 

10. Design sheet 10 342 17 

11. Design sheet 11 368 6 

12.  Design sheet 12 350 13 

13. Design sheet 13 373 3 

14. Design sheet 14 369 5 

15. Design sheet 15 331 20 

16. Design sheet 16 325 22 

17. Design sheet 17 299 24 

18. Design sheet 18 348 15 

19. Design sheet 19 363 10 

20. Design sheet 20 333 19 

21. Design sheet 21 364 9 

22. Design sheet 22  330 21 

23. Design sheet 23 349 14 

24. Design sheet 24 303 23 

25. Design sheet 25 294 25 
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These five design sheets were selected from each table were taken for development of
prototypes.

Assessment of consumer acceptability for developed product :

Table 2 : Preferred and selected designs by consumers 
Sr. No Design sheets  Total score Rank 

1 Design sheet  6 383 1 

2 Design sheet 4 374 2 

3 Design sheet 13 373 3 

4 Design sheet 7 371 4 

5 Design sheet 14 369 5 
 

Table 3 : Comparative analysis of prototype- Aesthetic appeal 
Sr. No Article Excellent V. Good Fair 

1. Sherwani 1 20 6 24 

2. Sherwani 2 18 12 20 

3. Sherwani 3 17 17 15 

4. Sherwani 4 29 2 21 

5. Sherwani 5 25 3 22 
 

Table 4 : Comparative analysis of prototypes - Uniqueness of design 
Sr. No Article  Excellent V. Good Fair 

1. Sherwani 1 22 18 10 

2. Sherwani 2 32 15 3 

3. Sherwani 3 28 22 0 

4. Sherwani 4 19 21 10 

5. Sherwani 5 33 17 0 
 

Table 5 :  Comparative analysis of prototype arrangement of motifs 
Sr. No Article  Excellent V. Good Fair 

1. Sherwani 1 23 25 2 

2. Sherwani 2 28 20 - 

3. Sherwani 3 25 26 - 

4. Sherwani 4 27 23 - 

5. Sherwani 5 25 24 - 
 

Table 6 : Comparative analysis of prototype with consumer acceptability 
Sr. No Article Excellent V.Good Fair 

1 Sherwani 1 6 20 24 

2 Sherwani 2 12 18 20 

3 Sherwani 3 17 17 15 

4 Sherwani 4 2 29 21 

5 Sherwani 5 3 25 22 
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Summary and conclusion:
According to the achievement of final result of evaluation, it was conducted that the

girls sherwani inspired by blue pottery theme became popular and liked by all respondents.
It was found that girls sherwani with motifs and blue pottery theme design was most

preferred.
The sherwani with persian motifs on it was the first preference of the respondents in

accordance of the criteria selected.
All sherwani were preferred by almost every consumer in items of cost of aesthetic

appeal and uniqueness of design.
The experience gained during this study would be very beneficial for the researcher as

factors involved in creating the sherwani were achieved with skill and hard work to
accomplished this task.
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