
INTRODUCTION

In India, nearly 70 per cent of the population is living in about six lakh villages. People in
rural areas suffer from unemployment, poor infrastructure facilities, lack of education, financial
problems, socio-economic disparities, etc. There is an urgent need to develop the villages for
strengthening the country as the real solution to India’s economic growth is not the mass
production but the production by masses as was suggested by Mahatma Gandhi.
Entrepreneurship development in rural areas will go a long way in boosting the overall economic
growth of India. Entrepreneurship refers to the act of setting up a new business or reviving
an existing one by taking advantage of new opportunities. An entrepreneur is a person who
has the capacity and willingness to develop, organize, and manage a business venture with
considerable initiative and risk with an appreciably good amount of profit (Cetindamar et al.,
2012).

In India, entrepreneurship has been a male- dominated phenomenon from the early age
and among women it is just in an emerging stage. Further, development of women
entrepreneurship in rural areas can become a significant component of human resource
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development. Under the women empowerment projects envisaged by Govt. of India, women
are being encouraged to use their creativity, ability and hard work to prove their capabilities.
It is estimated that women entrepreneurs presently comprise about 10 per cent of the total
number of entrepreneurs in India. If this prevailing trend continues, it is likely that in another
five years, women will comprise 20 per cent of the entrepreneurial force (Saidapur and
Saidapur, 2012). Though women are working very hard and effectively but even then they
are facing many barriers in starting, establishing and running their own business because of
several impediments such as lack of finances, household responsibilities, family support,
competition with existing units etc. This paper is based on a study undertaken with the
objectives: i) To analyze the problems faced by women entrepreneurs in rural Amritsar
district of Punjab state, ii) To identify the constraints in adopting new technologies for
entrepreneurship and iii) To find out the remedies to solve the problems of rural women
entrepreneurs.

METHODOLOGY
A sample size of 100 women trainees obtaining vocational trainings from Punjab

Agricultural University’s Krishi Vigyan Kendra (KVK), Amritsar (Punjab) during 2013-14
was selected for the study. Data relating to general information of subjects, socio-economic
aspects, reasons as well as problems faced by the trainees in getting the training from PAU-
KVK and then further applying the gained knowledge for developing as an independent
entrepreneur for an activity were collected through a pre-structured questionnaire. The
main components of the questionnaire were the age group of the respondents, their educational
qualifications, marital status, size of land holding, family size and family’s annual income. To
understand the challenges and problems faced by the women entrepreneurs in rural areas,
the primary data were collected from the respondents through personal interview and
discussions.

RESULTSAND DISCUSSION
Social and Economic background affects any person’s willingness to learn and adopt

some new ventures as a career. The data relating to socio-economic background of the
respondents (Fig. 1) revealed that 32 per cent of them were in the age group of 30-40 years.

Twenty eight per cent were in 20-30 years of age. Thus collectively 60 per cent women
trainees were within the age group of 20-40 years. There was a declining trend in acquiring
training beyond 40 years of age. These findings are in conformity with those of Adinya
(2011) that people under the age of 50 are economically more active and independent than
those above the age of 50 years. Global Entrepreneurial Management Report of UK (2014)
revealed that from 2002 to 2008, new entrepreneurial activity taken up among over 50 years
of age was only 4 per cent which was lower than those in the age group of 18-49 years but
a contrasting trend was observed in 2014 that more people are starting a business beyond
the age of 50 years. Lhing (2013) studied the relationship of household income with microfinance
in Kyaukpadaung Township of Myanmar. The results indicated that in terms of age of the
head of household distribution, the majority of clients (50 %) were within the 36–50 years
range, while 22.5 per cent were younger. Thus, 72.5 per cent of the clients were below 51

POONAM BAKHETIA AND BHUPINDER SINGH DHILLON



Internat. J. Appl. Home Sci. | Jan. & Feb., 2017 | 4 (1 & 2) (45)

years, indicating that most of the clients in the microfinance program were young.
Individuals with better human capital are supposed to have higher chance of recognizing

and taking advantage of new opportunities (Cetindamar et al., 2012). Common indicators of
human capital investment in studies are education and experience (Unger et al., 2011). Poor
education of girls/women folk in rural India had been a big impediment in their growth and
development in almost all spheres of life. The study found that 8 per cent of the respondents
were illiterate, 25 per cent were matric and 32 per cent have studied up to 10+2 level (Fig.
2).

Fig. 1 : Age of the trainee respondents in KVK, PAU, Amritsar (Punjab) during 2013-14
(N=100)

Fig. 2 : Educational level of the trainee respondents in KVK, PAU, Amritsar (Punjab)
during 2013-14 (N=100)

Collectively 65 per cent of the respondents were in the category of illiterate to 10+2
level. It may be attributed to their rural background as only a limited section of the population
preferred to send their daughters to school during 2-3 decades back. A series of studies
from UK (http://unLtd.org.UK/wp-content), have indicated that out of total 20
entrepreneurs, 9.2 per cent were primary educated while 54.4 per cent and 19.7 per cent
were secondary and post graduates, respectively. It concluded that successful entrepreneurship
does not require high academic achievements but they learn about it in learning-by-doing
contexts rather than being taught in formal context. On the contrary, Evgueni and Lars
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Fifty seven per cent were having 5-7 members family size and only 5 per cent comprised
8 or above family members. The results for family income data revealed that 56 per cent of
the trainees were falling in the category of having more than 3.0 lakh annual income followed
by 31 per cent having below 3 lakh per annum earnings, only 13 per cent had a meager
income of less than Rs.1.5 lakh. The present findings confirm the report by Singh and Sangeeta
(2015) who reported that in the same district (Amritsar), 21 per cent respondents, had family
income of less than 1.5 lakh annually and 59 per cent had Rs. 1.5 to 3.0 lakh per annum.

To adopt a new technology, it is very important that one should be educated followed by
motivation or encouragement through proper incentives. Information was collected related
to various factors impacting the training status of women and initiative taken thereafter
(Table 2).

It was observed that only 11 per cent respondents started their work at household level.
Majority of the trainees (50 %) attended these trainings just to gain skills and knowledge in
certain activities and did not venture for any entrepreneurship. Further 23 per cent trainees
thought that certificate on completion of the training will help them in getting a government
job. About 16 per cent of the respondents were of the view that they would get some subsidy

Table 1 : Socio-economic background of the respondents getting training from KVK, PAU,
Amritsar (Punjab) during 2013-14.  (N=100)

Characteristics Respondents (%)

Marital status
Married 67

Unmarried 33

Land holding
Landless 80

Small (up to 5 acres) 7

Medium (5 to 10 acres) 7

Large (>10 acres) 6

Size of family
Upto 4 members 38

5-7 members 57

8 and above 5

Family annual income (Rs.)
Upto 1.5 lakh 13

1.5 to 3.0 lakh 31

More than 3.0 lakh 56

Total trainees 100

Trainees started the enterprise 11

(2007) argue that entrepreneurs with good educational background obtain optimum return
from business activities.

Table 1 shows that about 67 per cent of the respondents were married and only 33 per
cent were unmarried. Majority of the respondents (80 %) came from service sector or
landless labour category which gave a clear reflection of their poor economic back ground.
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by government to start a new business.
The various problems faced by trainees in day to day work have been discussed in

Table 3. The family environment, family and society support system, paucity of funds, dual
role of females, competing with high grade and already existing units etc. are some of the
obstacles which act as hindrances for the new entrepreneurs to start new enterprises.

Table 2: Reasons for getting the trainings at KVK, PAU, Amritsar (Punjab) (N=100)
Reasons for getting the training Respondents (No.)

Start a new enterprise 11

To avail subsidy provided by the government 16

To get job based on certificate from govt. institution 23

Skill and knowledge improvement 50

Table 3 : Constraints faced by respondents in acquiring training at KVK, PAU, Amritsar  (Punjab)
and opting for new enterprise  (N=100)

Constraints           Respondents (%)

Long distance from training centre (KVK, PAU, Amritsar) 32

Family  and household responsibilities 25

Paucity of funds 18

Marketing 14

Social barrier/ hesitation in adopting new technology 13

Competition with existing units 12

Less risk bearing ability 11

Fear of failure 8

Illiteracy 7

Ignorance of further opportunities 6

Labor availability 5

The process of dissemination or transfer of technology always functions in relation to
time and space. The data in Table 3 indicate that around one third (32 %) of the women
trainees felt that their villages were located at a distant place ( upto 30 km) from KVK and
hence were unable to take full advantage of the training programmes being offered by the
centre.

 The second major limitation was the family/house hold responsibilities being exclusively
in the domain of house-wives or home makers. Thus 25 per cent of the respondents did not
opt for the training at KVK. It is surmised that maximum women face the challenge of multi-
pherious family duties like mother, wife, sister etc. and above all managing all types of
household jobs. That’s why it becomes difficult for them to start and run their own business.
Chordiya (2013) conducted a study in Malegaon Taluka (Nasik) in Maharashtra) and reported
that 38 per cent women faced the problem of dual role of women at home as an impediment
in starting up their own business. Shaila (2012) found that family condition like illness; death
and incapacity of family member are some of the limiting factors for women entrepreneurship
in India. Conflicts within family also influence women entrepreneurial activities. 

Finance is the life-line of any business. Eighteen per cent respondents reported that
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they didn’t have sufficient funds to start a business. They have to struggle hard to raise
finance and have to depend on parents, relatives or an experienced person in particular
area for finance. Chordiya (2013) reported that 23 per cent of respondents from Nasik
district had constraint of having their own capital to invest in business and 7 per cent women
had no family support. Similar results in a study in Tamil Nadu by Jebadurai (2013) further
strengthen these factors that family support and adequate funds play great role in starting
any new business.

The entrepreneurs, who opted for new activities as their carrier, also shared their
experiences and enlisted many obstacles (Table 3). Competition from already existing large
scale units creates difficulty for the survival of new ventures. This constraint was reported
by 12 per cent respondents. Marketing of their products (14 %), labour availability (5 %)
for helping them in getting their products ready, handling etc. and ignorance about opportunities
available to them (16 %) for further expansion of their business are some other factors
which contributed in pushing the new entrepreneurs back. Information technology is not
very common in rural areas. Entrepreneurs rely on internal linkages to get information
regarding flow of goods, services, wholesale markets, fresh ideas etc. Most of them,
particularly in rural areas, are unable to find workers with high skills. Marketing of the
products is very difficult task in rural areas. Some of the respondents were facing other
constraints like illiteracy (7 %), social barrier (13 %), less risk bearing ability (11 %) and
fear of failure (8 %) in adopting the new ventures. The present findings are in conformity
with those reported by Singh and Sangeet (2015) in Amritsar District and Saxena (2012) in
Lucknow (Uttar Pradesh).

Remedies to solve these problems :
A review of the literature reveals that a good number of constraints for entrepreneurship

development by rural women and their remedial measures have been suggested by different
scientists and planners (Juma and Spielman, 2014 and Mahajan, 2013). Based on the present
study, following five important points are considered important:

Formation of Self Help Group (SHG):
SHG is the micro unit in rural areas for supporting financial problems of new

entrepreneurs. Starting a new venture individually is not easy for a new comer, so working
in a small group of people who pool their savings and lend money in the form of loan to new
entrepreneur as and when needed makes the situation very convenient for her.

Offering training facilities:
For entrepreneurship development, training is must as it imparts skill and latest technical

knowledge to the entrepreneurs to run their enterprise. KVKs are offering need based
trainings to the rural masses to stimulate, counsel and assist them in new ventures.

Motivation and support by setting marketing co-operatives:
Helping rural entrepreneurs in getting the inputs at reasonable rates and then encouraging

them in selling their products at remunerative prices, motivate and support them to run their
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business. By providing free spaces for marketing and promotion of their new products in
kisan melas, trade fairs, exhibitions, promotional huts etc. are helpful to make them successful
etc.

Loans at concessional rates of interest:
Paucity of funds is a big hindrance in starting a business and above all the complicated

procedures and formalities of the co-operative banks for loans makes it more tedious. These
should be simplified and the rural entrepreneurs should be provided loans at concessional
rates of interest.

Family support:
When a woman works outside the home, she faces the problems of dual role and is

often in a conflicting frame of mind whether to give priority to home or carrier. Hence,
husbands and other family members should share the household activities and give moral
support to an adventurous woman in the family who is willing to take up a new enterprise.

Encouraging and motivating women entrepreneurs in rural area are a complex socio-
economic proposition. There are a large number of opportunities available for the rural
women entrepreneurs in India under the women empowerment schemes and programmes.
So, the need is to exploit these avenues individually and collectively through cooperative
mode of growth and development. These economically potential areas should be identified to
formulate new projects ensuring market back-up and support system. The core need of rural
development is to offering package of resources to exploit an opportunity”. The problem is
that most of rural women do not think of enterprise as the carrier option. Therefore, they
need to be motivated to take up new ventures with free training, sustaining support systems
providing all necessary assistance. Rural entrepreneurship should be encouraged as it would
be instrumental in changing the face of rural masses by solving the problems of unemployment,
poverty, economic disparity, low level of standard of living.
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