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ABSTRACT

The present study was conducted with an objective to study the assessment of existing trend
ofusage of bags among college girls in terms of design, style, functionality and their satisfaction
level. A sample of 30 college girls was selected randomly from College of Home Science, Maharana
Pratap University of Agriculture and Technology, Udaipur. It was found that majority of the
respondents possessed more than five bags, mostly shop through market / shopping malls, in
cash payment mode, prefer denim and jute as type of material in readymade bags. Majority of
respondents gave preference to functionality with two big and one small pocket, they use bags
for one to more than one year and after that most of them changed their bags without going for
repair work.
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INTRODUCTION

Bags have been essential to our daily life ever since people have had something precious
to carry around with them, but the items that the bags have contained have changed over
time. People carried bags because they could not effectively hold everything they needed to
transport in their hands. Bags allowed them to carry a lot of things at once. The term
“handbag” first came into use in the early 1900°s and generally referred to hand-held luggage
bags usually carried by men. These were an inspiration for new bags that became popularized
for women, including complicated fasteners, internal compartments, and locks. With advance
technology, bags in numerous styles and materials are available to make a good choice.
Hand crafted handbags are available in a variety of shapes, sizes, colors and can be found at
areasonable price. The very first mention in written literature comes from the 14th century,
even though Egyptian hieroglyphs show pouches carried around the waist. Bags were attached
to what were called “girdles” which were fastened to the waist. Handbags purses are
available in every size from small to large and in several latest designs covering all aspects of
fashion and style. Usually handbags / purses are used by ladies to hold their cell phones,
books, documents, hair brush, all type of cosmetics, car and home keys, coins, currency and
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their wallet as well. In beginnings purse / handbags were made only hold coins and chillers
currency but as time change the trend of handbags and purses grows gradually. The present
study was conducted with the objective to assess the existing trend of bag usage among
college girls and to know type of material, design, style preferred by them and also to explore
type of material, design and style they want in their bags for better functionality and satisfaction.

METHODOLOGY

The present survey was undertaken to study the existing trends in bags. The samples
consist of 30 randomly selected college going students from then Home Science campus,
Udaipur, Rajasthan. In view of the survey and the subjects included in the sample, interview
method was used for data collection. Interview schedule was developed by the investigator
based on the research objectives. The data collection was done by personally administering
the tool developed followed by analysis of data.

RESULTS AND DISCUSSION

Regarding educational status, it was found that an equal 33.33 per cent of the respondents
belonged to UG, PG and Ph.D. class as far as their educational status was concerned.

Handbags purses are available in every size from small to large and in several latest
designs covering all aspects of fashion and style. Data in Table 1 shows the results obtained
by the researcher in terms of various variables selected. It was found that majority of the
respondents used to spend 2 to 5 per cent of the income available to them.

Among UG and PG students, 40 per cent of the respondents and in Ph.D. 60 per cent
of the respondntes used to spend 2-3 per cent of their income on the bag.

The results elicited that basic purpose of bag’s usage, among UG students 90 per cent
of the respondents use bags for college purpose only, while 30 per cent and 10 per cent of
the respondents use bags for routine use and carry laptop, respectively. In PG, 60%, 40%,
30%, 10% respondents used bags for college only, everyday, carry laptop and to attend any
function or social activity, respectively. Among Ph.D. students, 50%, 50%, 10%, 30%
respondents used bags for college use, every day use, carry laptop and to attend any function
or social activity, respectively.

The result also indicate in the table about number of bags possessed by respondents. 40
per cent of UG and 50 per cent of Ph.D. students possessed more than 5 bags while 30 to
20 per cent respondents had 5 and 2-3 bags. Only 10 per cent had one bag. 40 per cent PG
student had more than 5 bags.

Regarding place of purchase, majority of the respondents ( 90%) of the UG students
prefer local shops for shopping. 30% prefer any other places for purchasing bags like fairs,
foot path etc. and 20% prefer shopping mall for purchasing. Cent per cent PG student
preferred shops while 40 and 30 per cent respondents preferred shopping mall and other
places. Majority (90%) of Ph.D. student prefer bag shopping from shops and 50% from mall
also.

The results showed that 100 per cent student from each category of respondents preferred
cash as mode of purchase. Use of internet and credit card for shopping was practiced by
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Table 1 : Existing trend of usage of bags among college girls (n=30)
Respondent’s category

Parameters UG students PG students Ph. D. students

f % f % f %
Percentage expenditure of income
2-3% 4 40% 4 40% 6 60%
5% 4 40% 5 50% 4 40%
10% 2 20% 1 10% - -
Basic purpose/use of bag*
As college bag 9 90% 6 60% 5 50%
For everyday/routine use 3 30% 4 40% 5 50%
To carry laptop 1 10% 3 30% 1 10%
To attend function/ social activity - - 1 10% 3 30%
Numbers of bags possessed
1 1 10% 2 20% - -
2-3 2 20% 2 20% 3 30%
5 3 30% 2 20% 2 20%
More than 5 4 40% 4 40% 5 50%
Place of purchase*
market 9 90% 10 100% 9 90%
Shopping Mall 2 20% 4 40% 5 50%
e-marketing - - - - 2 20%
Any other 3 30% 3 30% 4 40%
Mode of purchase*
Cash/cash on delivery 10 100% 10 100% 10 100%
Credit/debit card - - - - 2 20%
Net banking - - - - 1 10%
Preference for type of material*
Leather 3 30% 4 40% 4 40%
Denim 5 50% 7 70% 3 30%
Jute 2 20% 2 20% 5 50%
Rexine 1 10% 1 10% 1 10%
Any other fabric stuff 3 30% 4 40% 4 40%
Type of bag*
Home made - - 2 20% 1 10%
Tailor made - - - - - -
Ready made 10 100% 10 100% 10 100%
Basic requirement®
One big and one small pocket 2 20% 2 20% 1 10%
Two big and one small pocket 10 100% 10 100% 10 100%
A pocket for bottle 1 10% 4 40% 1 10%
Velcro tape use in flap - - 1 10% - -
A zipper pocket in flap 1 10% 2 20% - -
Button closure - - 1 10% - -

Table 1 contd...
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Contd.... Table 1

Duration of usage*

2 - 3 month 1 10% 2 20% - -

6 month 4 40% 2 20% - -

1 year 6 60% 6 60% 3 30%
More than one year (2-3 or more) 4 40% - - 7 70%
Reason for change

Repair need 1 10% 1 10% 5 50%
Colour fade 2 20% 3 30% 2 20%
Boredom 4 40% 3 30% 1 10%
for new style 3 30% 3 30% 2 20%
Selection criteria

Style 3 30% 3 30% 2 20%
Functionality 10 100% 10 100% 10 100%
Durability 3 30% 4 40% 7 70%
Simplicity 1 10% 3 30% 5 50%
Washing habits*

With detergent soap 10 90% 10 60% 10 80%
Dry clean - - - - - -
Never wash 1 10% 4 40% 2 20%
Embellishment

Prefer embellishment 2 80% 7 70% - -
Never prefer embellishment 8 20% 3 30% 10 100%
Satisfied with design

Satisfied with available design in 10 100% 10 100% 10 100%
market

* Multiple responses

20 per cent and 10 per cent respondents from PhD category.

Majority of the UG and PG respondents (50 %) preferred use of denim material.
Leather and other fabric like cotton etc. were preferred by 30 per cent respondents. 20 and
10 per cent respondents preferred jute and rexine. Preference of respondents from Ph.D.
category was found maximum for jute (50%), leather (40%), rexine (30%).

Cent per cent respondents (100%) from each category preferred readymade bags.
However, 20 per cent PG student and 10 per cent Ph.D. respondents also preferred
homemade bags.

It was found that 100 per cent respondents want in their bag two big and one small
pocket as basic requirement. A pocket to hold water bottle and a zipper pocket with flap was
also preferred by 10 per cent. Respondents. PG students (40%) prefer a pocket for bottle in
bags, One big and one small pocket and a zipper pocket in flap by 20 per cent respondents.

Regarding duration of usage, it was noted that the maximum respondents from UG and
PG category (60%) used bags for one year.

40 per cent UG respondents used bag for six month while 20 per cent each of PG
respondents used bag for 2-3 month and 6 month also . It was interesting to note that among
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Ph.D. respondents, bag was used for more than one year for example 2-3 year followed by
30 per cent respondents who used it for one year time span.

Regarding reasons for changing bag, it was revealed by majority of UG students as
feeling boredom (40%), followed by new style (30%), colour fadeness (20%),repair need
(10%). PG students changed their bags with equal reason of colour fad, boredom and for
new style. Only 10 per cent changed with reason of repair need. 50 per cent students of
Ph.D. changed their bags under repair need followed by colour fade (20%), and for new
style (20%), boredom (10%).

Preference to functionality was given by all the respondents irrespective of category.
Among UG category, Preference trend depicts style (30%) , durability (30%) and simplicity
(10%).PG students want durability (40%), Style and durability (30%) each. Among Ph.D.
category, 70 per cent preferred durability followed by simplicity with 50 per cent and only 20
per cent select bag for style.

Washing practices related to bag revealed the fact that 10, 40 and 20 per cent respondents
from UG, PG and Ph.D. category never wash their bags. None of the respondents go for
dry-cleaning. However remaining respondents from each category of respondents used to
wash their bags by detergent soaps only.

Table showed that more than 70 per cent respondents from UG and PG category liked
embellishment work on the bags whereas cent per cent Ph.D. respondents disliked the
embellishment work on bags, they want it simple and equipped with more functional aspects.

It was interesting to note that all the respondents were satisfied with the wide variety of
designs, styles, colour and material range available in the bags irrespective of the place of
purchase.

Conclusion :

The study led to the conclusion that majority of respondents prefer bags for college and
every day use. Most of the respondents possessed more than five bags, mostly shop through
market / shopping malls, in cash payment mode, prefer denim and jute as type of material in
readymade bags. Majority of respondents gave preference to functionality with two big and
one small pocket, they use bags for one to more than one year and after that most of them
changed their bags without going for repair work. All the respondents were found satisfied
with available designs of bags in the market.
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