
INTRODUCTION

A  teenager, or  teen, is a young person whose  age  falls within the range from thirteen to
nineteen (13–19). They are called teenagers because their age number ends in “teen”. Usage
by ordinary people varies, and also varies in different societies.

Teenagers are the most common people trying to copy their idols. Celebrities have the
easiest time influencing teens because they are so vulnerable. Teenagers are in search for
self-esteem, their identity, and a “cool” self-image. All of these aspects of a teenager’s life
are detrimental to who they will become. The power of the celebrity has taken control of
these teens. Teenager’s lifestyle of simplicity seems to be a thing of the past. While they
used to be busy worrying about playing sports and going to school, they are now busy
worrying about that, plus their weight, wardrobe, and social status.

Technology has given people easy access to everyone’s lives. Fans are able to feel a
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ABSTRACT
The purpose of this research was to through an insight on the psychology of Teen agers in
clothing selection. A teen needs to satisfy his need for love, acceptance, and success in order
to experience high self-esteem. He gains his self-esteem by pleasing his parents, peers, and
society. This is a time in an adolescent’s life where they feel the most need for acceptance. This
need for acceptance drives teens to be more experimental, innovative, and sometimes
controversial. Teenagers emphasize freedom, yet do not want to take on the responsibilities
and obligations of adults. Peer pressure is usually applied to younger people, especially
teenagers. They are also typically striving for social acceptance at this stage, and may be
willing to engage in behaviours that will allow them to be accepted that are against their better
judgment. To make sense of the teen’s purchasing habits, it is important to understand how
peer pressure functions. Peer pressure is a natural part of growing up. Teens crave the input
and validation of their friends. Sometimes teens cave in to peer pressure because they believe
if they do something, their friends will like them more. The correlation coefficient tests were
applied on the collected data to find the relation of peer pressure and choice of dressing style.
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part of their favourite celebrity’s everyday life by tracking their whereabouts. They feel up-
to-date on what is happening in their lives.

Peer pressure  occurs when an individual experiences implied or expressed persuasion
to adopt similar values, beliefs, and goals, or to participate in the same activities as those in
the peer group. The level of peer influence generally increases as children grow, and resistance
to peer influence often declines as children gain independence from the family or caregivers,
and before they fully form an adult identity. Pre-teens and teenagers face many issues
related to conformity and peer pressure. They are pulled between the desire to be seen as
individuals of unique value and the desire to belong to a group where they feel secure and
accepted. The result is that often teens reject family or  general society  values, while feeling
pressure to conform rigidly to the values of their peer group. Peer pressure by itself is
neither positive nor negative . Peer groups provide a place where children feels accepted,
where they can feel good about themselves, and where their self-esteem is enhanced. Peer
pressure can be positive.

Clothing, as a form of nonverbal communication, reflects the wearer’s identity. Manrai
et al. stated that, group influence is, in the case, very important. Teens influenced by  peer
pressure  purchase what friends buy, according to the American Psychological Association,
and product  branding and marketing  give adolescents a way to quickly identify items.

Objectives:
1) To study the environmental characteristics of teenagers.
2) To study the awareness of various dressing styles by teen age girls.
3) To study the impact of peer pressure on teen age girls regarding the selection and

use of dressing styles.

METHODOLOGY
In order to realize the objectives of the proposed study, a systematic methodology was

adopted. Exploratory and Diagnostic research design was used.

Data collection :
The data collected for the study was carried through formulation of structured

questionnaire. Questions such as the use of various dressing style of girls, impact of current
fashion on selection of outfit, consciousness about the dressing style, influence of peer group
and so on were framed for the study. The questionnaire schedule was assigned to collect the
data for studying the impact of peer pressure on the choice of dressing styles of teen age
girls.

Random sampling method was used for the selection of 120 teenage girls from various
colleges and schools of Akola.

Variables : Two set of variables were considered for the study
Independent variables Dependent variables
Age Peer group
Education of parents Coice of dressing style.
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Occupation of parents Use of dressing styles
Social status
Economical status

Analysis of data :
Impact of peer pressure and choice of dressing style was found out. The correlation

coefficient tests were applied on the collected data.

RESULTSAND DISCUSSION
The pertinent facts related to the study objective were collected from the teen age girls.

The data was scored, categorized, tabulated and analysed for drawing conclusions. The
results so obtained have been presented in self explanatory tables and figures and described
at length. The results have been divided into two parts, nominal distribution analysis and
relational analysis.

Distributional analysis :
The personal characteristic, family characteristic, member of peer group, awareness

about dressing styles and use of dressing styles of the teen age girls were studied.

Personal characteristic:
The information about age and education of the teen age girls was collected through

questionnaire. The same was categorized and findings are given in Fig. 1.
The categorization of teen age girls as per their age has been presented. It is seen that

Fig 1: Distribution of teen age girls by personal Characteristic- Age

more than half of the teen age girls (50.83%) belonged to the age category of 16 to 17
years. It was followed by 36.67% girls whose age was more than 17 years of age.

As per as formal education of the teen age girls is concerned it may be noted from Fig.
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2 that more than two-third of the teen age girl (59.17%) belonged to Junior college. Nearly
one-fourth of the girls (24.17%) were up to the 10th standard class. A few were of the
graduation age.

Family characteristics :

Fig. 2 : Distribution of teen age girls by personal characteristic- education

Father and mother’s education, father and mother’s occupation, family income and
family background were studied under family characteristic.

Distribution according to fathers and mothers occupation :
The distribution of teen age girls fathers as per occupation showed that majority of

fathers (77.50%) and mothers (59.16%) of the teen age girls were in service or joined some
job outside home and were employed. A sizable percentage of both fathers (22.50%) and
mothers (41.66%) had their own business.

Fig. 3 : Distribution according to income group
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Distribution according to family income :
The distribution of teen age girls according to family income is given in Fig 3.
Considering the monthly family income, the data was categorized and the distribution is

shown in Fig. 3. It is very clear that more than 50% of the families (51.66%) of ten age girls
had more than Rs. 50,000 monthly income. It was followed by 43.32% family having monthly
income between Rs. 25,000 to Rs. 50,000. Only 5.02 were below Rs 25,000 income group.

Family background :
From the data analysis it was seen that an over whelming majority of the families of the

teen age girls (99.16%) had urban background and about only 1% had rural background.

Members of peer group :
The teen agers were requested to tell about the members of their peer groups. The

responses obtained from them are given in Fig. 4.Majority of girls (89.16%) has expressed
that classmates happen to be the members of their peer group. A sizable percentage also
expressed that collegiate (40.00%) and outside friends (20.33%) were the members of their
peer group.
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Fig. 4 : Distribution according to type of members of peer group

Relational analysis of dressing styles :
The relation of the various factors between awareness, preference and choice of dressing

styles of the teen age girls was studied and the data of the same has been presented in the
above Table 1.

It can be noted that majority of the teen age girls loved to wear a range of outfits -
western outfits (87.55%) traditional outfits (88.33%) indo western outfits (86.66%) .

92.50% got assisted by mother and 81.66% by family members for selection of clothes
; 55.00% were influenced by the clothes worn by classmates, 77.50% followed current
fashion on choice of clothes; 60.83% followed clothing styles of favourite celebrity.
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Table 2 : Distribution of teen age girls as per overall impact of peer group pressure on dressing style
Sr. No. Category Frequently Percentage

1. Low (up to 30) 02 1.66

2. Medium (31 to 42) 23 19.16

3. High (above 42) 95 79.16

89.17% make their choices of clothes to have clothing styles unique and different from
friends, 62.50% choose clothes acceptable by friends and social surrounding,50.00% change
dressing style because of peer pressure, 44.16% respondents wanted to get parents support
to follow the peer pressure on choice of dressing style, 57.50% had clash between parents
and teen age girls regarding choice of dressing styles and 86.66% had the knowledge of
Indian fashion created by Indian designers . The categorization of teen age girls on overall
impact pin point that (Table 2 ) more than three-fourth of the teen age girls (79.16%) belonged
to high impact of peer group on dressing styles. Near about one fifth of the girls (19.16%)
had medium impact.
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Table 1 : Distribution according to preference, awareness and impact on choice of dressing styles
Awareness and Preference Yes Can’t say NoSr.

No. Particulars Percentage Percentage Percentage

1. Preference for Western outfit 87.55 0.83 1.16

2. Preference for Traditional outfit 88.33 2.55 9.16

3. Preference for Indo western outfit 86.66 4.16 9.16

4. Assistance of mother for selection of clothes 92.5 3.33 41.66

5. Assistance of family members for selection of

clothes.

81.66 1.66 16.66

6. Influence by the clothes worn by classmates 55.00 19.16 25.83

7. Influence by the current fashion 77.50 5.00 17.50

8. Influence by the dressing styles of favorite

celebrity

60.83 13.33 25.83

9. Uniqueness about dressing style to be different

from friends.

89.16 8.33 2.50

10. Choice of clothes to be acceptable by friends and

social surrounding.

62.50 21.66 15.83

11. Change of dressing style because of peer pressure. 66.66 20.88 12.50

12. Get parents support to follow the peer pressure 44.16 37.50 18.33

13. Clash between parents and teen age about dressing

style

57.50 16.66 25.83

14. Knowledge of  fashion 86.66 7.50 5.83

The correlation between selected characteristic of the teen age girls and the impact of
peer pressure on dressing style is presented in Table 3.

The values of correlation coefficient in Table 3 indicate that only the educational level
of teen age girls (r = -0-261) was found to be negatively and significantly related with the
impact of peer group pressure. It speaks out that with the increase in level of education, the
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peer group pressure on selection and use of dressing styles by teen age girls tends to decrease.
It may be due to the fact that with increase in level of education the individual develops
independent thinking and a unique life style that determines his / her dressing style and not
the peer group pressure. The other variables namely, age, father education, mother education,
father‘s occupation, mother’s occupation and family income was not found to be significantly
related to the impact of peer group pressure on dressing style of teen age girls.

Conclusion and Recommendation:
 Peer pressure is usually applied to younger people, especially teenagers. Adolescents

are particularly vulnerable to peer pressure, because they are at a stage of development
when they are separating more from their parents’ influence, but have not yet established
their own values or understanding about human relationships or the consequences of their
behaviour. They are also typically striving for social acceptance at this stage, and may be
willing to engage in behaviours that will allow them to be accepted that are against their
better judgment.

To make sense of the teen’s purchasing habits, it’s important to understand how peer
pressure functions. Peer pressure is a natural part of growing up. Teens crave the input and
validation of their friends. Peer pressure  occurs when an individual experiences implied or
expressed persuasion to adopt similar values, beliefs, and goals, or to participate in the same
activities as those in the peer group.

Pre-teens and teenagers face many issues related to conformity and peer pressure.
They are pulled between the desire to be seen as individuals of unique value and the desire
to belong to a group where they feel secure and accepted. The result is that often teens
reject family or  general society  values, while feeling pressure to conform rigidly to the values
of their peer group. Probably the strongest impudence on teen agers is of their peer groups-
friends and siblings. This impudence is at its height in relation to symbolic goods such as
clothes and fashion item. Relation between impact of peer pressure and choice of dressing
style was found out. The co relation coefficient tests were applied on the collected data.

Teen age feels pressure socially in every way possible. Parents are also affected by
their children’s pressure. Further researches can be carried out to positively help teenagers
cope up with peer pressure. Surveys can be conducted of parents about the positive influence
of peer pressure and proper parenting. Dress code minimizes the negative influence of peer
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Table 3 : Correlation between selected characteristics of teen age girls with impact of peer pressure
on dressing style

Sr. No Characteristics Correlation coefficient

1. Age -0.167NS

2. Education -0.261*

3. Fathers education 0.005NS

4. Mothers education 0.160NS

5. Father occupation 0.137NS

6. Mother occupation 0.059NS

7. Family income -0.079NS
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pressure on clothing styles at least at educational institutes. Teen agers are in search for self
esteem, their identity and self image. The peer group exerts maximum pressure on selection
and use of dressing styles. The study will help in proper parenting and also will be an aid to
fashion designers, counsellors and marketing personnel.
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