
INTRODUCTION

Women are active in a variety of economic areas, ranging from wage labour to self
employment and informal sector. Whereas, women’s contribution to development is often under
estimated and its social recognition is limited. Entrepreneurship among women is an area
which can help in employment and income generation among them (Lall and Sahai, 2008).

Entrepreneurship refers to the overall course of action undertaken by an owner in
starting and managing his enterprise for profit (Nandan, 2011).

Attributes are the characteristic driving force that leads one to entrepreneurial activities.
These attributes include economic independence, confidence building, equal status with men,
socialization, freedom of opinion and mobility, better standard of living and so on. These
attributes vary among women entrepreneurs in rural and urban areas.

The present study is about comparison of attributes of women entrepreneurs in selected
rural and urban areas of Thiruvananthapuram, Kerala.

Objectives :
Objectives of the study are:
1. To analyse the socio economic profile of the women entrepreneurs in selected rural
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and urban areas of Thiruvananthapuram, Kerala.
2. To compare the attributes of women entrepreneurs in selected rural and urban areas

of Thiruvananthapuram, Kerala.

METHODOLOGY
The present study was conducted among women entrepreneurs residing in selected

rural and urban areas in Thiruvananthapuram, the capital of Kerala. Twenty samples were
taken from rural areas like Pachalloor and Aruvikkara, twenty samples were taken from
urban areas like Palayam and Sasthamangalam in Thiruvananthapuram. Both primary and
secondary data were collected for the study. Survey method was adopted using a well
structured interview schedule to collect primary data. Using interview schedule, face to face
interactions were made to collect the information. Women entrepreneurs were selected
randomly using random sampling method. Secondary data was collected from books, journals,
websites, etc. The collected data were pooled, tabulated, compared and analysed with
percentage analysis.

RESULTSAND DISCUSSION
Findings of the present study are discussed below in the tables;

Socio- economic profile of the selected respondents :
The socio- economic profile of the selected respondents are tabulated and discussed

below in Table 1.
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Table 1 : Socio- economic profile of the selected respondents
Rural Urban

Category
No. Per cent (%) No. Per cent (%)

Age
18- 23 years 5 25 3 15
24- 29 years 2 10 4 20
30- 35 years 7 35 5 25
36- 40 years 6 30 8 40
Marital status
Married 17 85 13 65
Unmarried 3 15 7 35
Educational qualification
Illiterate 1 5 - -
Literate 2 10 1 5
Primary school 5 25 3 15
High school 4 20 5 25
Degree 6 30 4 20
Post graduation and above 2 10 7 35
Type of family
Nuclear family 5 25 14 70
Extended family 12 60 6 30
Joint family 3 15 - -
Monthly income (in Rs.)
Below Rs. 5000 4 20 3 15
Rs. 5000- Rs. 10000 14 70 7 35
Above Rs. 10000 2 10 10 50
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The socio- economic profile of the selected respondents are depicted in the above
table. Regarding the age, it was found that majority (thirty five %) of the respondents in rural
areas are 30- 35 years of age while in urban areas, majority (forty %) of the respondents are
36- 40 years of age. Eighty five and sixty five per cent of the respondents in both rural and
urban areas are married. It has been revealed through the study that the selected respondents
are well educated. Thirty per cent of the selected women entrepreneurs in rural areas are
graduates and thirty five per cent in urban areas are post graduates. It was interesting to
know that joint family is seen only in rural areas whereas nuclear family dominates in urban
areas. That is five per cent of the selected respondents in rural areas are from joint families
while eighty per cent from urban areas belong to nuclear families and twenty per cent from
extended families. Regarding the monthly income of the family, seventy per cent of women
entrepreneurs in urban areas have an income of above Rs.10000 per month. In rural areas,
majority (eighty %) of the samples have an income between Rs.5000 and Rs.10000 monthly.

Income generation activities :
Women engage in various income generation activities. They work individually or as a

group to earn their living. Various income generation activities and the percentage of women
engaged in is given in Fig. 1.

Fig. 1 : Income generation activities

From the study, it was found that twenty five per cent of selected respondents are
running beauty parlour and tailoring centres in urban and rural areas, respectively. Fifteen
per cent of the respondents in urban areas have restaurants and textile showrooms as sources
of income. Only a meagre per cent of the selected women entrepreneurs in rural and urban
areas are engaged in internet service centre. Ten per cent of the respondents are running
bakery and boutique in urban areas.

Attributes of women entrepreneurs in selected rural and urban areas :
Attributes of the selected women entrepreneurs towards entrepreneurship is rated in

three point scale as agree, uncertain and disagree which is depicted in detail in the Table 2.
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Table 2 : Attributes of women entrepreneurs in selected rural and urban areas
Rural Urban

Agree Uncertain Disagree Agree Uncertain Disagree
Attributes No. Per

cent
(%)

No. Per
cent
(%)

No. Per
cent
(%)

No. Per
cent
(%)

No. Per
cent
(%)

No. Per
cent
(%)

Entrepreneurship brings
about economic
independence

18 90 2 10 - - 19 95 1 5 -

It helps to build confidence 13 65 6 30 1 5 16 80 4 20 -

It helps to provide equal
status with men

9 45 7 4 20 13 65 5 25 2

It helps to improve the
overall standard of living

12 60 3 5 25 16 80 2 10 2

It helps to give better
education for children

10 50 5 5 25 14 70 4 20 2

It helps for efficient
planning and maintaining of
family and business budget

4 20 10 6 30 9 45 6 30 5

It provides freedom of
opinion and mobility

11 55 7 35 2 10 18 90 2 10 - -

Role and status in the family
and society can be improved

16 80 3 15 1 5 17 85 2 10 1 5

It helps to develop
socialization

9 45 6 30 5 25 12 60 6 30 2 10

From the study, it was revealed that ninety per cent of the respondents in rural areas
and ninety five per cent in urban areas has an opinion that entrepreneurship bring about
economic independence for them. These attributes vary from enterprise to enterprise.
Individual differences and environment have a great influence on the driving forces that
attract women towards entrepreneurship. In rural areas, eighty per cent of the selected
women entrepreneurs opined that entrepreneurship provide better role and status in the
family and society. In urban areas, ninety per cent of the samples opined that engaging in
entrepreneurial activities bring about freedom of opinion and mobility.

Summary and conclusion :
Women entrepreneurship is an essential key for women empowerment. In rural and

urban areas, women engage in various entrepreneurial activities like tailoring and textiles,
poultry farm, beauty parlour, stationary shops, boutique, bakery and restaurant. Technical
knowledge, self-confidence and risk taking ability contribute to the growth of an entrepreneur.
Entrepreneurial attributes are crucial for starting and running an enterprise successfully.
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