International Journal of Applied Home Science RESEARCH PAPER
Volume 4 (11&12), November & December (2017) : 1034-1038  ISSN:2394-1413 (Print)
Received : 07.11.2017; Revised : 16.11.2017; Accepted : 24.11.2017

Motivational study of women enterpreneurs

SWATI ASHOK MAHAJAN
Assistant Professor
Department of Home Science, Smt. Dankunwar Mahila Mahavidyalaya
Jalna (M.S.) India

ABSTRACT

Entrepreneurs are people who have ability to see and evaluate business opportunities, together
the necessary resources to take advantage of them, and to initiate appropriate action to ensure
success. The present study was undertaken in Jalna city of Maharashtra state. The sample size
has been taken of 100 women entrepreneurs belonging to two main professions; i.e., 1. Beauty
Parlour, 2. Tailoring. Each profession has been sampled 50. There is highly significant association
between beauty parlour and tailoring profession with their monthly income of family members.
Maximum per cent (50%) women entrepreneurs stated that their main motivation was to fulfill
the desire of the family of profession of beauty parlour. Where as 40% of women entrepreneurs
of Tailoring profession were stated that to fulfill the desire of the family. Maximum number of
women entrepreneurs were having heavy competition in market to become a entrepreneur.
(First Rank) seen in both profession, Maximum number of the women entrepreneurs (35%) are
successful in their profession (beauty parlour and Tailoring) because of their hard work (First
Rank). The motivational pattern, family background also have a closely association with their
success.
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INTRODUCTION

Entrepreneur denotes a person who discharges the entrepreneurial function of co-
ordination, organization, supervision and risk- bearing.

Entrepreneurs are people who have ability to see and evaluate business opportunities,
together the necessary resources to take advantage of them, and to initiate appropriate
action to ensure success.

In every society women play a very crucial role whenever women have been given a
change. They have not only excelled in all area but they also played an important role in the
development of the society. To accelerate the overall growth and prosperity of the nation; it
is very important to create opportunities for socio economic development and women.
(Mahalingam and Jayanti, 1993).

Self employment might help the individual to improve the quality of life, and the quality
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of life depends upon high individual income and also changes the position of women from
being job- seekers to job — givers and rising the standard of living of the household and to
have a independent income, motivated a large section of women to venture into employment
(Mishra, 1994).

Women entrepreneurs always display an innate capacity to calculate and shoulder risks,
with problems solving approach, they have a very high degree of achievements, and motivation.
The easy adaptability to any change at home or elsewhere and resilience and ability to cope
with setback (Chandresekar, 1992).

Ultimately she has to take the initiative and to take the decision to start and manage the
entrepreneurs. Based on this knowledge the study has been undertaken by the investigator
as an attempt to find out the details about the entrepreneurs in Jalna city (M.S.) with the
following objectives.

1. To study the socio economic background of the families of the women entrepreneurs.

2. To find out the motivation of women entrepreneurs to start the entrepreneur.

3. To identify the problem faced by them.

4. To study the success of the women entrepreneurs.

METHODOLOGY

The present study was undertaken in Jalna city of Maharashtra state. The sample size
has been taken 100 sample of women entrepreneurs belonging to two main professions; i.e.,
1. Beauty parlour, 2. Tailoring. Each profession has been sampled 50. Descriptive cum
exploratory research design has been adopted. A structured questionnaire was prepared and
taken personal interview of women entrepreneurs to collect the information and data. The
study was based on primary data.

RESULTS AND DISCUSSION

The socio-economic origin of the entrepreneurs are considered in small enterprises
because small enterprises usually employ fewer professional specialists, operates with less
formality and reflect to a greater degree the personality and attitudes of the entrepreneurs.
Therefore it is essential to study the socio-economic background of women entrepreneur to
extract any meaningful conclusion on the entrepreneurial activities and the enterprise which
are run by women entrepreneurs.

The income of the families of women entrepreneurs is also important parameters to
understand the relevance of the economic status of the enterprise. Apart from the occupation
of women entrepreneurs before becoming entrepreneurs, the monthly income of the
entrepreneurs families has a bearing on promotion of entrepreneurs. Accordingly this factor
was analyzed and presented in the following Table 1.

There is highly significant association between beauty parlour and tailoring profession
with their monthly income of their family members. In the present study also despite of their
professions the income they have generated from their business as well as training given to
other young entrepreneurs. Similar results are also reported by Kumar (2005) explained that
they earn more income, entrepreneurs have to utilize different types of skills in business.
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Table 1 Monthly income of the families of women entrepreneurs

Monthly income Beauty parlour Tailoring Over all

No. of % No. of % No. of %

respondents respondents respondents

Below 5000 10 20 15 30 25 25
6000 to 10,000 7 14 8 16 15 15
11,000 to 15,000 5 1 1 2 6 6
Above 16,000 7 14 6 12 13 13
Not declared 21 42 20 40 41 41
Total 50 100 50 100 100 100
Chi-Square (x°) table value at 0.05 level of significant is 9.49
Calculated value 94.06**Highly significant  83.96**Highly significant _ 0.28 Insignificant

Motivation of the women entrepreneurs:

Motivational factors of the women entrepreneurs are studied and presented in the Table
2. It was found to that maximum per cent (50%) women entrepreneurs stated that their main
motivation to fulfill the desire of the family of profession of beauty parluor. Where as 40% of
women entrepreneurs of Tailoring profession were stated that to fulfill the desire of the
family. 40% of respondents of both profession motive were to work to earn more money.
44% of beauty parlour profession and 36% of Tailoring profession were motives to achieve
higher social status. Very few number of women entrepreneurs (14%) were motives to
continue the family business. Similar result are also reported by Raju and Rao (2008).

Table 2 : Motivation of the women entrepreneurs

Beauty parlour Tailoring Over All
Motivational factor No. of % No. of % No. of %
respondent respondent respondent
To fulfill the desire the family 25 50 20 40 45 45
To be independent 15 30 18 36 33 33
To continued family business Nil Nil 7 14 7 7
Role model to other 10 20 15 30 35 35
To earn more money 20 40 20 40 40 40
To achieve high social status 22 44 18 36 40 40

Problem faced by women entrepreneur :

The women entrepreneurs were asked to list down the major problems and hardships
faced by them during the course of starting and managing their business. The problem faced
by women entrepreneurs were discussed in Table 3.

In the above table common problems expressed by both the women entrepreneurs
have been mentioned for analysis. From the above table it was clear that maximum number
of women entrepreneurs were having heavy competition in market to become a entrepreneur.
(First Rank) seen in both profession, Lack of family support (second Rank), Lack of
experience (Third Rank), Lack of education (Fourth Rank), Lack of space (Fifth Rank),
Lack of Money to run the profession (sixth Rank) and followed by neighbor problem (Seventh
Rank). Similar result were reported by Rodge and Sarambekar (2010).
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Table 3 : Problem faced by women entrepreneur

Problems Beauty parlour Tailoring Over All
No. of % Ranking  No. of % Ranking  No. of % Ranking

respondent respondent respondent
Lack of space 10 20 \Y 12 24 v 22 22 \Y%
Lack of money 12 24 11 5 10 VII 17 17 VI
Lack of family 8 16 VI 10 20 \% 28 28 I
support
Lack of education 11 22 v 15 30 111 26 26 v
Lack of experience 17 34 II 20 40 II 27 27 I
Heavy competition 20 40 I 22 44 I 64 64 I
Neighbour problem 4 8 VII 8 16 VI 12 12 VII

Success of the women entrepreneurs:

In the present study success factors of all the professional have been recorded and
presented in Table 4.

Maximum number of the women entrepreneurs (35%) are successful in their profession
(beauty parlour and tailoring) because of their hard work (First Rank), while 31% of the
respondents are confident about their success because they provide good services and reach
customers within time (Second Rank), 25% of the respondents have been successful because
of their location of enterprise is within the reach of customers (Third Rank) and followed by
22% of the women entrepreneurs believed that the friendly relation is the key factor and
continuously getting customers.

Table 4 : Success of the women entrepreneurs

Beauty parlour Tailoring Over All
Success factors No. of % Ranking  No. of % Ranking  No. of % Ranking
respondent respondent respondent
Hard work 15 30 I 20 40 I 35 35 I
Location of business 10 20 v 15 30 11 25 25 111
Friendly relation 12 24 111 10 20 v 22 22 v
Good service 13 26 11 18 36 11 31 31 11

Conclusion :

The study revealed that there are good number of factors decides the success of women
entrepreneurs i.e., self confidence, family support and resource support help them to get
success in their business. Apart from this, women entrepreneurs have the education
,knowledge , training and ability of these factors influence on their profession. The motivational
pattern, family background also have a closely association with their success.
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