
INTRODUCTION

Labeling provides information for consumers and users of the product and allows them to
make an informed choice. Food labels inform consumers about many different aspects of a product.

In 1990, the Nutrition Labeling and Education act (NLEA) case in to effect. The USDA and
FSA designed the requirements so that consumers would have useful information about the food
they eat.

In present scenario seeing the food safety practices the consumers should always be cautious
towards the information provided by the food label, as importance of checking food labels was
already establish from the health point of view, although people do not see food labels properly.

So, the present study was performed with the objective to study the awareness about food
labeling among consumers.

METHODOLOGY
Gorakhpur city was selected purposely for the study. Purposive random sampling technique

was used for sample selection.
The sample size of the study was 100. Among which 50 women were working while 50

women were housewives. A well formed questionnaire was used as tool of the study. The data was
collected and analyzed.
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ABSTRACT
Labeling provides information for customers and users of the product and allows to make an informed
chaise. Food labels inform consumers about many different aspects of a product. So,  the present
study was performed with the objective” to study the awareness about food labeling among working
and non working women”. Gorakhpur city was locale of the study and sample size was 100 respondents.
Questionnaire was used as a tool for the study. The results showed that maximum women purchased
their household groceries as well as maximum respondents liked products of registered companies.
Out of total maximum respondents were aware about food labels but percentage was found higher
among working women. Maximum working women checked all the information of food labels while
maximum non working women checked only mfg. and price.
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RESULTSAND DISCUSSION
The Table 1 revealed that total 84% respondents purchase the household groceries.

Table 1 : Showing the distribution of subject according to the purchasing of household groceries
Non working respondents Working respondents TotalSr.

No.
Purchasing of house
hold groceries No. % No. % No. %

1. Yes 41 82 43 86 84 84

2. No 9 18 7 14 16 16

50 100 50 100 100 100

Among non working respondents 82% while in working respondents 86% purchased their
household groceries. Only 18% non working and 14% working women did not purchase the household
groceries.

According to the above data majority of respondents purchased their household groceries.
There was not a remarkable difference among working and non working respondents regarding
purchasing of household groceries as men were busy in bread earning and also women knows
better the interest and taste of all family members.

Table 2 shows that maximum respondents 50% of non working and 60% of working purchase
registered or branded food items, while among non working respondents (12%) prefer to any type
of food products. Among working women minimum 8% respondents liked to purchase local food
items as well as non packed food items.

Table 2 : Showing the distribution of respondents according to standard of food items they purchased
Non working
respondents

Working respondents Total
Sr.
No.

Standard of food items
No. % No. % No. %

1. Registered/ Brand Food items 25 50 30 60 55 55

2. Food products of local companies 8 16 4 8 12 12

3. Non-packed food products 11 22 4 8 15 15

4. Any type of food products 6 12 12 24 18 18

Total 50 100 50 100 100 100

So, the table revealed that maximum respondents liked to purchase registered food items.
Table 3 shows that out of total 84% respondents were aware about food labels and only 16%

of them were not aware about food labels.

Table 3 : Showing the percentage of respondents according to their awareness about food labels
Non working respondents Working respondents Total

Sr. No.
Awareness about
food labels No. % No. % No. %

1. Yes 40 80 44 88 84 84

2. No 10 20 6 12 16 16

Total 50 100 50 100 100 100

In comparison of non working women, working women were more (88%) aware about food
labels.

According to this table working respondents were more aware than non working respondents
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because of their higher education more exposure and as well as due to their high socio-economic
status.

The Table 4 shows the information checked by the respondents at the of purchasing.
According to Table4 , out of the total majority of respondents (52%) checked all information

of labels like price, mfg and exp data, nutritional information and health directions.

Table 4 : Showing the distribution of respondents according to information that checked by consumers at
the time of purchasing

Non working
respondents

Working respondents Total
Sr.
No.

Information that checked by
consumers

No. % No. % No. %

1. Price 27 54 11 22 38 38

2. Mfg. and Exp data 32 64 17 34 49 49

3. Nutritional Information 13 26 12 24 25 25

4. Health directions 12 24 16 32 28 28

5. All the above 17 34 35 70 52 52

Out of the told minimum (25%) respondents checked nutritional information.
In comparison of working women and non working women, maximum (64%) non working

women checked mfg and exp date while maximum non working women (70%) checked all the
information of food label.

The Result showed that there was not a big difference between checking of all information
i.e. 52% and only checking mfg and exp date i.e. 49% among total respondents while among
working women maximum of them checked all the information of food label, as it shows they are
more aware regarding food labels.

Summary and conclusion :
The present study showed that maximum respondents of both groups purchased household

groceries as well as maximum respondent’s preferred registered brands food materials. Maximum
respondents of both groups were aware about food labels, but among non working and working
women maximum respondents checked only mfg. and exp. date and working women saw all
information of food label. As the result showed that working women are more aware about the
food labels, it could be due to their exposure, social interaction and education.

Suggestion :
1. Food labels are very important part of packaging in present scenario so awareness among

people regarding benefits of food labels should be increased.
2. It should be ensured by the Govt. that maximum food materials should sell in sealed packets

having food labels.
3. Govt. should be strict towards manufacturer to give real and all essential information’s

about food material should be printed on food packets.
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