
INTRODUCTION

It is widely accepted that clothing has the potential

to re?ect and convey the inner self, e.g. self image, mood,

political affiliations, social aspirations, etc (Entwistle, 2000;

Kaiser, 1997; Sproles, 1979); but also that consumers

prefer products that are consistent with their identity

(Feinberg et al., 1992). Clothes are one of the basic

human needs which completed a human being (Mulaudzi,

2005). Whereas, in words of Johnson et al. (2002) dress

is an accumulation to modify the body and/or supplements

to the body. Apparel is defined as a decorative body

covering whereas, clothing is a generic term used for

any coverings of the human body (Sproles and Burns,

1994). Besides basic human need, clothing plays an

important role in our social life human has a strong desire

for approval from others which is fulfilled through the

clothing choices. Construction of self-identity depends

greatly upon one’s self-reflection through clothing choices

and its appreciation by others. According to Damhorst

(1992), patterns of everyday life are reflected in dress.

Selection of proper dress and as whole appearance
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“reflects personal feelings” of a person and communicate

about “personal values and values of the society the

individual lives in”. Most psychological research on

clothing focuses on social and cultural perceptions of the

clothing that people choose to wear. It is conducted

primarily in workplaces and reflects how people perceive

and judge others’ professionalism and reliability based

on their clothes (Rehman et al., 2005 ; Howlett et

al., 2015). The psychological effect of clothes on the

wearers themselves was demonstrated by Adam and

Galinsky’s (2012) research, which found that simply

donning a white lab coat increased performance on

attention-related tasks and selective attention. The

researchers coined the term “unclothed cognition,” which

differs from embodied cognition because the link between

physical experience and its symbolic meaning is indirect:

it is the item of clothing that carries the symbolic meaning.

According to Gibson (2012), “it is believed that there are

some personality types that influence the fashion

choices.” Classic people are happy in the styles that are

comfortable to them whether new or adopted from old

fashion. He pointed that “classic characters give the
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impression of old-fashioned and a dramatic character is

one who undergoes change”. Hethorn (1994) argued that

what we look like and how we choose to present

ourselves is a silent form of communication.

Personality :

Fleeson and Noftle (2008) noted that we have “very

little knowledge about how personality is present in

behavior and about what behaviors are relevant to

personality,” and this is “partly because of the difficulty

in specifying the level at which behavior should be

studied”. In line with this, Rauthmann et al. (2012)

explained the rationale for using gazing behavior to

examine personality. This is because personality can

influence eye movement toward visual information

(Matsumoto et al., 2010) based on the effect of stimulus

material (Land, 2007). Hence, users’ interest is guided

by attention, and the stimuli are the base of visual

exploration (Al-Samarraie et al., 2017; Risko et al.,

2012). As the eyes exhibit complex movement patterns

(Risko et al., 2012), eye-movement parameters may

have the potential to explain individual differences in

personality. Given that the relationship between

personality dimensions and eye movement has yet to be

explored (Wu et al., 2014), it is worth investigating how

personality dimensions might influence eye-movement

behavior toward regions of interest, and whether eye-

movement behavior can be used to predict personality

dimensions based on preferences for certain regions.

Nienaber et al. (2011) and Rentfrow and Gosling (2003)

have supported the notion that individuals’ preferences

can be associated with specific personality dimensions.

Nevertheless, the picture emerging from these studies is

incomplete, as they have not explained precisely the roles

that personality dimensions play with respect to

individuals’ preferences and vice versa. Accordingly, little

is known about the possibility of predicting personality

dimensions from our preferences.

Review of literature:

Personality influences an individual’s behaviour

(Keiser, 1997) since clothing is highly observable (Johnson

et al., 2007), personality is therefore a psychological factor

that influences clothing behaviour. Extroversion refers

to the quantity and intensity of interactions an individual

has with his or her social environment, and it is described

as the tendency to seek contracts with people with

confidence, enthusiasm, spirit, and energy, as well as to

positively live out experiences (Rolland, 2002). The facets

of extroversion are excitement seeking, activity,

assertiveness, positive emotions, gregariousness and

warmth. A high scorer is referred to as an extrovert, and

he or she is sociable, fun loving, talkative optimistic,

person-oriented, affectionate and active, whereas a low

scorer is an introvert is sober, task oriented, reserved,

aloof, unexuberant, quiet, and retiring (Costa and McCrae,

1991c). Clothing style has been found to act as a

communication tool that reflects and conveys the inner

self such as personality (Entwistle, 2000). Thus personality

is a reflection or an expression of clothing style and

personality is an appearance or clothing cue as it is one

of the messages communicated by an individual’s

appearance. According to Moody et al. (2001), different

personality traits are expressed within any styling of

clothes or outfit worn daily. Although some researchers

are of the view that personality influences clothing style,

others believe that dress expresses personality. Both

assumptions have been proven by research, as some

studies have indicated that some personality traits are

associated with certain aspects of clothing.

Aiken (1963) reported that an individual’s personality

affect’s daily clothing selection and behaviour. Literature

on clothing style and personality is very limited, and most

of the studies that used other dress concepts and trait

theories are outdated. Moody et al. (2009) conducted a

mixed research study to ascertain among other variables,

the relationship between personality and clothing

preferences among female undergraduates in the United

Kingdom. However, there was no significant relationship

between clothing preferences and extroversion. Studies

demonstrate that positive and negative moods are

independent dimensions (Watson et al., 1988), and are

the most superior level at which emotion can be de?ned

(Laros and Steenkamp, 2003).

In a research where judgments were based on target

persons’ self-portrait photographs (i.e. “selfies”) most

accurately judged basic personality trait was openness

(Qiu et al., 2015). In a research design that employed

five most recent selfies of target persons,

conscientiousness was most accurately judged basic

personality trait, followed by openness and extroversion

(Kaurin et al., 2018). It has also been found that

satisfaction with outfit is positively related to well-being

and happiness, so when people are satisfied with the way

they dressed, or when someone compliments the way

the dressed they feel better about themselves (Nezlek et

CHANDRA SHEKHAR, RIFFAT MALIK, INDERJEET SINGH AND TANIYA JAMWAL



(2482) Internat. J. Appl. Soc. Sci. | Nov. & Dec., 2019 | 6 (11&12)

al., 2018).

The study explored the relationships between

clothing practices, personality traits, and body image

among Israeli women, using the Big Five personality traits

model (NEO-FFI) and a body image measure (MBSRQ)

to explore clothing styles and practices among Israeli

women. It found that women with are more openness to

experience, who seek fashion and individuality are more

likely to exhibit an urban, sophisticated style of dress.

These women are less motivated by comfort and

camouflage that are associated with casual, minimalist

style of dress. This study indicates that openness to

experience may foster body-positive clothing practices.

Objectives :

1. To study the difference between clothing style

and personality type among college going females from

rural and urban areas of Jammu.

2. To study the difference between personality type

and area of the college going females of Jammu.

3. To study the relationship between clothing style

and personality type of college going female students.

Hypotheses:

1. There is a significant difference between clothing

style and personality type among college going females

from rural and urban areas of J&K.

2. There is a significant difference between

personality and area of the college going females of

Jammu.

3. There exist significant relationship between

clothing style and personality of college going female

students.

METHODOLOGY

Sample description :

The sample for this study consisted of undergraduate

females in Jammu, a sample of 100 females was taken

out, 50 belonged to urban areas whereas other 50

belonged to rural areas of Jammu. The age of the sample

is between 19-22 years. Purposive sampling procedure

was used for sampling where the participants were

chosen based on study’s purpose. According to objective

of study, college going females were to be studied.

Tool used:

Introversion-Extroversion Personality test:

The scale used in this study was developed by Ashok

Sharma and Meenu Agarwal. It is used to measure type

of personality (introvert-extrovert). The instrument

consisted of two sections – section A and section B.

Section A consisted of demographic questions. This

section of the instrument consisted of five items that were

used to collect the data on respondent’s name, age,

qualification, clothing style (traditional or western) and

area (rural or urban). Section B consists of personality

type measures. This section consisted of 60 statements

respondent is asked to select the most suitable response

out of three alternative responses for every statement.

Out of 60 statements, 30 pertaining to introversion and

30 pertaining to extroversion and each statement were

compulsory to be responded to.

RESULTS AND DISCUSSION

The mean scores of college students for personality

and area turned out to be 18.34 and 19.77 respectively.

The standard deviation of college students for personality

and area was 4.43 and 4.08 respectively. In addition, the

t-value measured with respect to college student’s

personality and area was 2.37. The discovered t-value is

found to be significant. Hence, significant difference has

been found between clothing style and personality of

college going students. Therefore the hypothesis,” To

study the difference between clothing style and

personality type among college going females from rural

and urban areas of  Jammu”, stands accepted.

Table 1 : Difference between personality and area among 

college going females from rural and urban areas 

of Jammu 

Variables N Mean S.D. t-ratio Significant 

Personality  50 18.34 4.43 

Area  50 19.77 4.08 

2.37 Significant* 

 

The mean scores of college students for clothing

and personality turned out to be 74.63 and 65.75,

respectively. The standard deviation of college students

for clothing and personality was 10.95 and 12.70

respectively. In addition, the t-value measured with

respect to college student’s clothing and personality was

0.002. The discovered t-value is found to be significant.

It is found that the mean score of girl’s clothing is higher

than girl’s personality. The group means in case of area

and personality the significance value is 0.104, which is

greater than 0.05; which means the two variances are

approximately equal. Therefore, the hypothesis ‘To study
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the difference between clothing style and personality type

among college going females from rural and urban areas

of J&K”, stands accepted.

Table 3 shows that the correlation between clothing

styles and personality, i.e. ‘r’ value, is 0.781, suggesting

a strong positive correlation. Thus the hypothesis i.e. “To

study the relationship between between clothing style and

personality of college going female students” stands

accepted. Gillani et al., (2016) conducted a study and

found that clothing styles are directly related to personality

traits.

Aiken, L.R. (1963). The relationships of dress to selected

measures of personality in undergraduate women. The

Journal of Social Psychology, 59(1) : 119-128.

Al-Samarraie, H., Eldenfria, A. and Dawoud, H. (2017). The

impact of personality traits on users’ information-seeking

behavior. Inf Process Manag, 53(1) : 237–247.

Costa, P.T. and McCrae, R.R. (1991). NEO PI-R: Professional

Manual – Revised NEO Personality Inventory (NEO PI-

R) and NEO Five Factor Inventory (NEO-FFI),

Psychological Assessment Resources Inc., Odessa, FL.

Damhorst, M.L. (1999). Introduction.  In  Damhorst,  M.L.,

Miller,  K.A.,  and Michelman, S.O.(Eds.),  The  meaning

of  dress,  pp.  1-11.New York: Fairchild Publication, Inc.

Entwistle, J. (2000). The Fashioned Body. Blackwell Publishers

Inc., Malden, MA.

Evans, J. (1935). Taste and Temperament. Macmillan, New York,

NY.

Feinberg, R.A., Mataro, L. and Burroughs, W.J. (1992),

“Clothing and social identity”. Clothing and Textiles

Research Journal, 11(1) : 18-23.

Fleeson, W. and Noftle, E. (2008). The end of the person–

situation debate: an emerging synthesis in the answer to

the consistency question. Soc Pers Psychol Compass,

2(4) : 1667–1684.

Gibson, J. (2012). Bodies that matter: Stock personalities in

literature and fashion. Retrieved from http://suite101.com/

article/bodies-that-matter- stock-personalities

Gillani, B.S., Haider, S.K.F. and Jan, F.A. (2016). The relationship

of clothing with personal identity of different clothing

style personalities among working women. Journal of

Management Info, 3(1). doi: https://doi.org/10.31580/

jmi.v9i1.43

Hethorn, J. (1994). Gang identity or self-expression?

Researchers look beyond the surface of “Gang Clothing”

and appearance. Retrieved November 11, 2011, from http:/

/ucanr.org/repository/cao/index.cfm

Johnson, K.K.P., Schofield, N.A. and Yurchisin, J. (2002).

Appearance and dress as a source of information:  A

qualitative approach to data collection. Clothing and

Textiles Research Journal, 20(3) : 125-137.

Johnson, T.W., Francis, S.K. and Burns, L.D. (2007).

Appearance management behavior and the five-factor

model of personality. Clothing & Textiles Research J.,

25(3) : 230-243.

Kaiser, S.B. (1997). The Social Psychology of Clothing. 2nd

ed., Fairchild Publications, New York, NY.

Table 2 : Difference between clothing styles and personality 

among college going females of Jammu 

Variables N Mean S.D. t-ratio Significant 

Clothing  50 74.63 10.95 

Personality 50 65.75 12.70 
0.002 Significant** 

 

Table 3 : Relationship between clothing style and 

personality of college going female students 

Variables  R Interpretation 

Clothing styles 

Personality 
0.781 Positive correlation 

 

Suggestions for further research

– The future research should use larger sample.

– Further research needs to be more exploratory.

Conclusion:

The current study provided information regarding

the personality and clothing of college going females of

rural and urban areas of Jammu. In terms of information,

the results of this study showed that there is significant

difference between personality and clothing. Also, the

study showed significant between personality and area.

Also, strong positive correlation has been found between

clothing styles and personality. The study has some

limitations like the research design used and sample

chosen for study was small. However further research

needs to be done in this area. In terms of studies dealing

with clothing style and personality, this study revealed

significant difference between clothing styles and

personality.
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