
INTRODUCTION

We need to go back in time a little bit to understand

how rapid fashion came to be. The 1800s saw a slowdown

in fashion. One had to gather one’s own supplies of leather

or wool, process them, weave the materials, and then

create the clothing.

As with the sewing machine, new technology was

introduced during the Industrial Revolution. Making

clothes grew quicker, simpler, and less expensive. Several

dressmaking businesses arose to serve the middle classes.

These dressmaking businesses frequently employed

groups of garment workers or staff from home.

Sweatshops started to appear at this time, along with

several well-known safety problems. The Triangle

Shirtwaist Industry fire in New York, which started in

1911, was the first major garment factory accident. 146

garment workers—many of them young female

immigrants—lost their lives as a result.

There was still a distinction between high-end

fashion and high street in the 1960s and 1970s, when
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youth were developing new trends and using clothing as

a means of self-expression.

Low-cost fashion peaked in the late 1990s and early

2000s. Fast-fashion businesses like H&M, Zara, and Top-

shop took over the high street while online shopping

boomed. These companies swiftly and inexpensively

replicated the styles and design components from the

leading fashion houses. It’s simple to understand how

the phenomenon spread given that everyone has access

to on-trend clothing whenever they want [Rauturier,

Solene (https://goodonyou.eco)].

Fast fashion is a business model in which clothing

manufacturers create products that closely resemble the

newest trends as soon as they are introduced. Fashion

trends enter retailers at discounted costs, and target the

general public. The company’s marketing plan the fashion

industry continues to attract youthful buyers, attentively

observing vogue trends to inspire their purchases. When

someone is demonstrating strongly amazing business

growth and sales results abilities, numerous international

brands, and regional clothing There are now brands in
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the quick fashion industry. For fast fashion brands, the

basic competitiveness of fast fashion apparel brands is

now built on genuine reasonable price, instilling a sense

of scarcity, utilizing novel channel operation modes, and

offering high-quality services (Zhiyi, 2021).

Why is fast fashion bad? :

As per Business Insider, the European Union and

fashion production each emit 10% of the world’s carbon

emissions. While 85 per cent of all textiles end up in

landfills each year, it dries up sources of water and

contaminates rivers and streams. 500000 tones of

microfibers, or 50 billion plastic bottles, are released into

the ocean each year just from washing clothes.

According to the Quantis International 2018

research, fiber manufacturing, yarn preparation, and

dyeing and finishing account for 36%, 28%, and 37% of

the industry’s global pollution impacts, respectively (15

% . The study found that cotton farming has the biggest

effect on groundwater withdrawal and ecosystem quality,

while the energy-intensive processes used in dyeing and

finishing, yarn preparation, and fiber production have the

greatest effects on resource depletion. The UN

Framework Convention on Climate Change predicts that

by 2030, emissions from the textile industry alone will

increase by 60%.

Fast fashion has a human cost in addition to

environmental costs. Fast fashion has an influence on

garment workers who are deprived of basic human rights,

labor in hazardous conditions, and earn inadequate wages.

The documentary “The True Cost” brought attention to

the situation of farmers further down the food chain that

may operate with harmful chemicals and cruel techniques

that can have catastrophic consequences for their physical

and mental wellbeing [Rauturier, Solene (https://

goodonyou.eco)].

Who are the big players?:

Many of the big fast fashion businesses that we are

familiar with today, namely Zara or H&M, were first

modest shops in Europe in the 1950s. Since it began as

Hennes in Sweden in 1947, expanded to London in 1976,

and soon after, the United States in 2000, H&M is the

first of the fast fashion behemoths.

Then there is Zara, which debuted its first outlet in

1975 in Northern Spain. The phrase “quick fashion” was

first heard when Zara came to New York at the start of

the 1990s. The phrase was created by the New York

Times to characterize Zara’s goal of completing a

garment’s journey from conception to retail sale in less

than 15 days. In today’s fast fashion, other well-known

brands include UNIQLO, GAP, Primark, and TopShop.

Despite the fact that SHEIN, Missguided, Forever 21,

Zaful, Boohoo, and Fashion Nova are now even more

affordable and quicker alternatives to these businesses,

who were once regarded as radically inexpensive

disruptors, These companies are referred to as ultra fast

fashion, a contemporary trend that is as offensive as it

sounds [Rauturier, Solene (https://goodonyou.eco)].

How fast fashion harms Environment?:

Vertical de-integration and global dispersion of

subsequent activities are characteristics of the fashion

supply chain. The world’s change Using textile and

apparel manufacturing to reduce labour costs Nations

caused a significant drop in production in numerous

developed nations, sometimes to the point of extinction,

accompanied by a rise in complexity and diminished

supply chain transparency. It’s frequently challenging for

downstream manufacturers to get the knowledge about

the origin and processing of raw resources. 60% of the

world’s fiber production is used in the fashion sector, with

the remaining 40% going to other purposes like interior

design, industrial textiles, geo-textiles, agro-textiles, and

sanitary textiles. In 2017, cotton made for 25% of this

textile production, with polyester (a synthetic) accounting

for 51% (54 million tonnes) (26 million tonnes). Polyester

dominates manufacturing because of its cost-

effectiveness and performance attributes, and it is

expected to rise even more as customers in developing

Asian and African nations start to imitate Western fashion

trends. Following the creation of fiber, yarn is made, which

involves spinning and, infrequently, wet processing like

dyeing. Textiles are made from yarns by knitting or

weaving, and wet processes like bleaching, dyeing, and

finishing require a lot of water and energy. Additionally,

there is too much waste produced by the textile industry

(Niinimäki et al., 2020).

Depending on economic choices, every stage of

garment production takes place in a separate nation,

increasing the logistical distances between operations.

Production of textiles has transferred to emerging

countries as a result of these countries’ comparative

advantages in manufacturing and labour prices.

The fashion industry has an impact on the

environment at every level of the supply chain, from the
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use of water and chemicals during the creation of fiber,

yarn, and textiles to CO
2
 emissions during the production,

distribution, and usage of garments (Niinimäki et al.,

2020) (Fig. 1).

Our garments have a significant environmental

impact from the time they are manufactured to washing

and disposal, and the textile industry ranks among the

most polluting. Fast fashion has enormous negative

effects. Agriculture, namely cotton farming, is a source

of textiles. Cotton is a produce that needs a specific

climate as well as a specific amount of water to develop

correctly. According to a UNESCO study, Each kg of

cotton requires 10,000 gallons of water to produce. A

sudden increase in water pollution and excessive water

consumption causes the surface area of lakes, rivers,

and other bodies of water to suddenly decrease,

contaminating or killing thousands of fish. The use of

insecticides on textiles is another issue. Over a quarter

of our apparel is made of cotton, most of which is made

for the clothing business. Other fibres, particularly

synthetic ones, are used by the textile industry besides

cotton yet they too have an influence on the environment.

The impact of fashion on the environment also takes into

account transportation, a major contributor to greenhouse

gas emissions. In actuality, it is estimated that the shipping

of fast fashion goods produces 1.2 billion tonnes of

greenhouse gas emissions annually, or nearly 2% of all

greenhouse gas emissions worldwide. It exceeds the sum

of foreign flights and maritime traffic. These emissions

are a result of both the manufacturing and shipping of

our clothing. Given that our clothing contains micro

plastics, fabrics like nylon, polyester, elastane, and even

acrylic reject the tiny plastic particles when they are

washed. They end up in the sea and are occasionally

consumed by fish since they are too tiny to be screened

by sewage treatment facilities. However, our clothing’s

environmental impact is nearly entirely due to how we

care for it. This is related to a number of things. Usage

of energy, water, and hazardous materials in washing

(Zekri, 2021). 60% of the energy used during the use

phase is used for tumble drying clothes. A lower laundry

temperature and the elimination of tumble drying and

ironing are predicted to reduce the energy required to

produce the product by around 50% (Gupta and Gentry,

2018).

There are around 1900 chemicals in all that can be

used in the manufacturing of textiles (Dahlbo et al.,

2017). Even though providing finished clothes to

consumers in high-income nations is regarded as the

conclusion of the fashion industry’s work, environmental

injustices persist long after the clothes are sold. The fast

fashion business model promotes the idea that clothing is
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Fig. 1 : Supply chain for the clothing industry. The major steps in the fashion supply chain, together with their locations and

the overall effects they have on the environment (in terms of energy use, water use, landfill creation, and chemical

use), are shown above. In the global supply chain for clothing, primary fiber production and garment manufacture

predominately take place in developing nations, whereas consumption mainly takes place in rich nations
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disposable. In actuality, the average American discards

almost Eighty pounds of textiles and clothing each year,

taking up around 5% of landfill area (Bick et al., 2018).

Social impact of fast fashion:

Fast fashion is the term for businesses that create

inexpensive apparel lines that ape current premium

fashion trends (Joy et al., 2012). It is an industry that

has grown over the past 20 years as a result of

globalization and corporatism; large companies have

replaced small, mostly female-run apparel businesses.

These corporations have started mass producing clothing

for global retail and outsourcing their yield to nations with

lower labor costs in order to reduce manufacturing costs.

Because garment workers, who are some of the poorest

people on the planet, are exploited so that the relatively

wealthy can indulge in the luxury of the newest fashion

trends, globalization has led to systemic inequality in the

fast fashion sector. Due to the industry’s popularity, low-

income individuals in the Global North may now purchase

trendy items that are on-trend and reasonably priced.

On the surface, more affordable clothes appears to be a

move in the right direction toward equity. However,

someone else is footing the bill where the consumer is

only paying a minimal amount. Consumers who purchase

garments at a discount do not cover the costs of providing

garment workers with fair wages, hours of work, or

working conditions, hence the purchase carries a human

cost. In the defining late stage of capitalism, deliberate

obsolescence is a component of the fast fashion business

model. The technique of planning and creating things with

an artificially limited life span, such that they become

obsolete after a set length of time, is known as planned

obsolescence. Consumers are forced to make additional

purchases as a result of this behaviour, which increases

demand. This concept appears in the fashion world as

transient trends and low-quality clothing. Planned

obsolescence encourages customers to purchase more

frequently to keep up with rapidly evolving trends, which

they can only do if the costs are low enough (Chang,

2020).

The pressure on subcontractors is terrible for human

rights in more ways than one. Specialized brands and

conventional large-scale distributors have coordinated a

hasty globalization of the fashion industry’s manufacturing

network to keep up with the quickly rising production

volumes without considering the environmental and social

repercussions. Following the environmental impact, social

condition is a necessity and a significant issue in this

industry. Around the world, 75 million people work in the

fashion sector. The so-called “disposable” garment

business has negative societal effects, including child and

woman exploitation, unstable employment, and offensive

working conditions. Over 80% of textile workers

worldwide are quite frequently women, and many of them

put in a lot of extra effort for pitiful pay. Often, even

minors, as child labor, which accounts for 60% of all

employees in the garment business, is contributing to the

fast fashion craze. However, awareness is rising,

particularly in light of the incident at Rana Plaza in Dhaka,

the metropolis of Bangladesh. The last five floors of this

tower, which was illegally constructed, were home to

various textile workshops and around 5,000 workers.

Over a thousand individuals were killed when it collapsed

in 2013. This tragedy highlights the fragile position of

subcontractors, but more importantly, it highlights the

involvement of well-known clothing retailers like H&M

and Primark, whose names were discovered under the

debris (Zekri, 2021).

Large social (poor salaries, gender-based violence

against female workers, and the unrelenting pace of

workloads driven by deadlines) and environmental costs

are associated with the excessive consumption of cheap

clothing. Production transfers to emerging nations during

the past 20 years have increased globalization. Clothing

industries are drawn to developing nations by the

affordable labour, extensive tax benefits, and lax laws

and regulations. The mainstream media continues to

report on the unjust and non-regulatory exploitation of

textile workers in the international fashion industry.

Numerous efforts were started to help increase

awareness and assist clothing workers in their influence

after the tale of non-paying brands fleeing firms in

Bangladesh during the emergency came to light

(Aggarwal and More, 2020).

The majority of the 75 million garments workers

worldwide are women who reside in China and

Bangladesh. They labor in hazardous sweatshops,

frequently in rooms without windows where the vapors

from the chemicals needed to make and dye clothing

can poison them (Anastasia, 2017).

Conclusion :

In general, cheap fashion is terrible for the

environment as well as for workers who make it.

Governments and regulators have a duty to control
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working conditions and uphold the integrity of the

procedures involved in making garments. Along with

responsibly consuming, consumers also have a shared

obligation to buy sustainable and ethical apparel. The

media also has a duty to educate the public about the

mistreatment of garment Factory workers and to inform

them about alternatives to fast fashion and local shopping.

Particularly the fast-fashion model generates a significant

carbon impact and raises a number of ethical and

environmental concerns. Corporate social responsibility

and sustainability initiatives can help reduce inequalities

in the fashion sector while also raising standards and

encouraging better conduct. Corporations must replace

their fast fashion models with fair trade models, pay

factory workers a minimum salary, and provide a secure

workplace with required breaks. The government must

enact tough rules to safeguard workers’ rights, protect

the environment, and keep an eye on big corporations

for labour and environmental exploitation. As buyers, we

must adopt a number of concepts designed to counter

the rapid fashion craze, like up-cycling, which involves

recycling clothing by enhancing it. In the coming years,

the environment will benefit from a shift toward natural

dyes and clothing made of natural fibers and a reduction

in the use of synthetic colors and synthetic clothing.
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