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ABSTRACT

This study explores the role of Indian youth in promoting and transforming Khadi—a fabric deeply rooted in India’s freedom
struggle and synonymous with self-reliance, sustainability, and cultural pride (Goel and Jain, 2015). A survey of fifty students
aged 18-30 years was conducted to examine awareness, perception, affordability, purchasing habits, sustainability preference,
and willingness to promote Khadi. Findings indicate that while most youth appreciate Khadi’s cultural and environmental
significance, challenges such as higher cost, limited availability, and traditional perception hinder its wider adoption (Gopinath,
2010). The study concludes that youth-led innovation, design modernization, and digital advocacy can play a pivotal role in

revitalizing Khadi in India.
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INTRODUCTION

Khadi, hand spun and handwoven, became asymbol
of India’s freedom movement under Mahatma Gandhi
(Goel and Jain, 2015). Beyond its political significance, it
empowered rural communities and promoted self-reliance
(Gopinath, 2010). In contemporary India, Khadi is
increasingly associated with sustainability, eco-conscious
fashion, and national pride.

The youth population (aged 18-30) represents a
significant force in consumer trends and social influence.
Their perception, awareness, and participation are
essential for repositioning Khadi as a modern, sustainable,
and culturally significant fabric. This study focuses on
how youth can actively contribute to Khadi’s evolution
and revival.

Revival of Khadi:
At the same time various studies that include the
following revival strategies are undertaken to create

awareness about Khadi among youths (Ambre and
Sugandha Lad, 2017; Gill et al., 2023):

Government Initiatives: Programs like
KVIC’s modernization schemes, “Make in
India,” “Vocal for Local,” and “Aatmanirbhar
Bharat.”

Design Innovation: Young designers integrating
contemporary styles, colors, and cuts into Khadi
fashion.

Digital Marketing: Youth-led campaigns on
social media highlighting Khadi’s sustainability
and cultural heritage (Kaur, U. & National
Institute of Fashion Technology, New Delhi,
India, 2023)

Institutional Promotion: Khadi in college
events, exhibitions, and eco-fashion weeks to
engage young audiences.

Entrepreneurship: Youth startups selling Khadi
online and connecting rural artisans to global
markets.
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Objectives of the Study:

e To assess awareness levels of youth regarding
Khadi and its evolution.

e To evaluate youth perception of Khadi as
sustainable and fashionable.

e To identify factors influencing Khadi purchasing
behavior.

e To examine challenges in adopting Khadi among
young consumers.

e To explore youth involvement in promoting Khadi
through social and digital platforms.

e To suggest strategies for increasing youth
engagement in Khadi revival.

METHODOLOGY

Research Type:
Descriptive and analytical study.

Target Group:
50 college students aged 18-30 years.

Sampling Method:
Random sampling.

Data Collection Tool:
Structured questionnaire with close-ended and
Likert-scale questions.

Survey Parameters (6):
e Awareness about Khadi and its heritage (Fig.
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Fig.1: Awareness Levels of Students about Khadi

o Attitude toward Khadi as a modern fashion fabric
(Fig. 2).
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Fig.2: Perception of Khadi as a Fashionable Fabric

e Frequency of Khadi usage and purchase
behavior (Fig. 3)

e =]
o o

Percentage

]
o

-l

Regular Occasional Never
Purchase Frequency

Fig.3: Frequency of Khadi Purchases Among Yough

e Perception of affordability and accessibility (Fig.
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Fig.4: Perception of Khadi’s Affordability

e Preference for sustainable clothing (Fig. 5)
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Fig.5: Preferences for Sustainable Fabrics
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Table 1 : Result of the study

Purchase Frequency 30% have purchased Khadi

Affordability
Sustainability Preference

58% perceive Khadi as expensive
75% prefer eco-friendly fabrics

Willingness to Promote 68% willing to promote Khadi

Parameter Key Findings Interpretation

Awareness 78% of students aware of Khadi, 40% aware of heritage and ~ Youth have basic knowledge; deeper
environmental value awareness is limited

Attitude 65% believe Khadi can be fashionable with modern design Modern styling increases youth acceptance

Limited availability and high cost reduce
buying

Price is a significant barrier

Youth value environmental benefits

Youth can be ambassadors for revival

e Willingness to promote or support Khadi
initiatives (Fig. 6).
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Fig. 6 : Willingness to Promote Khadi

RESULTS AND DISCUSSION

The survey indicates strong interest among youth in
sustainable and culturally significant fabrics. However,
practical challenges like cost, availability, and perceived
outdatedness limit adoption. Engagement through modern
design, digital campaigns, and youth-driven initiatives can
boost Khadi’s popularity. Educational institutions and
startups can play key roles in integrating Khadi into
mainstream fashion consciousness (Table 1).

Conclusion:

Khadi, evolving from a freedom symbol to a modern
eco-fashion fabric, has immense potential if supported
by youth participation. Awareness, innovation,
entrepreneurship, and social promotion by young people
can make Khadi relevant, affordable, and aspirational.

Harnessing youth energy and creativity will ensure Khadi
continues as a sustainable, culturally valued, and globally
recognized fabric.
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