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ABSTRACT

Painting is generally done in three ways namely wall-painting (bhitti chitra) canvas-painting (pata chitra) and floor-painting
(aripana) by folk artists or classical artist. Mural painting is popularly known as Mithila painting represent the men and its
association with nature and divinity from the ancient epics. Madhubani paintings are the indication of the philosophical heights
achieved by the Indian civilization for the universal power of love, longing and peace. The present study was conducted in Pushp
institute science and higher studies Pilibhit. In this study motifs work collected through secondary sources after collection of
Motif product were prepared, from all the products wall hanging were most preferred product by the respondents. All the designs
and products developed by the investigator were preferred by the respondents and they graded them from very good to good.
This type of work will serve guidelines for a new designers and also be helpful in improving the marketability of embroidered
products.
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printing and painting (Anonymous, 2015). With all these
concepts in mind, the present study was done

INTRODUCTION

Painting is generally done in three ways namely wall-
painting (bhitti chitra) canvas-painting (pata chitra) and
floor-painting (aripana) by folk artists or classical artist.
Mural painting is popularly known as Mithila painting
represent the men and its association with nature and
divinity from the ancient epics. Madhubani paintings are
the indication of the philosophical heights achieved by
the Indian civilization for the universal power of love,
longing and peace. The beauty of the Madhubani
painting is the exploration of the relationship between
nature, culture and human psyche. The Indian folk art
form of Madhubani is now recognized worldwide and
succeeded increasing a place for itselfin the international
house of fame (Pandey, 2010). The Government of India
is also paying its tribute by starting training programs for
educating people on Madhubani paintings (Das, 2013;
Gangwar, 2016). Application of motifs on textile base
can be done by different methods such as embroidery,

“Development of value added products inspired from
Madhubani motifs using different embroidery stitches”
for exploring the possibility to strengthen creativity by
adoption of Madhubani motifs using different
embroidery stitches with the following objectives;

Objectives:
1. To collect and select the various motifs from
Madhubani painting
2. To develop value added products from selected
motifs using different embroidery stitches
3. To assess the acceptance level of the developed
products

METHODOLOGY

The study was conducted in Pushp Institute of
Sciences and Higher Studies, Pilibhit. Motifs were
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collected through secondary sources. After collection of
motifs three textile products viz., file folder, wall hanging
and clutch were developed by the investigator on the
basis of suitability of the design. After development of
the products, an interview schedule was prepared for
taking the preferences from the selected respondents
regarding colour combination, innovativeness and
suitability to utility of the developed products. The cost
of the products was also calculated. Data were analyzed
by using frequency, percentage and weighted mean score.

RESULTS AND DISCUSSION

Development of products:
File folder (Plate 1):

File folder (9"x13") was prepared from the card-
board. Black cotton fabric was
used for wrapping the card-
board. Peacock motifs as
selected by the respondent
(inspired from Madhubani
painting) was adopted on the left
side of the folder. Different
embroidery stitches (chain
stitch, lazy daisy, knot, long and
short stitch and running stitch)
using twisted and untwisted
thread in different colour
combination (light and dark
green, pink, sky blue, and
orange) was used for making
embroided design. Silver lace
was used for decoration of the
file folder.

Wall hanging (Plate 2):
Wall hanging (26"x12")
was prepared in the
combination of checked and off
white cotton fabric. Checked
fabric was used as a base
fabric. Fish motif (inspired from
Madhubani painting) were
applied as at it was the most
preferred motif by the
respondent was made the
center front of the pockets
(three pocket) using different

Plate 2 : Wall hanging

embroidery stitches (chain, running, long and short and
cross stitch) through both twisted and un-twisted thread
in different colour combination (black, pink, blue, purple
and orange). Beads (light green colour), nalki (purple
colour) and stone (black and golden) were used for
embellishment of the motifs. Velvet lace (magenta colour)
was used for decoration of the pockets and hangings
were used for embellishment of the lower side of the
wall-hanging.

Clutch (Plate 3) :

Clutch (9" x 13") was prepared from the fabric of
khaddar casement (white colour). At front of the clutch,
peacock motifs(selected by the respondents inspired from
Madhubani painting was embroided using different
embroidery stitches using (chain, running, knot and long-
short) twisted and un-twisted thread in different colour
combination (sky blue, blue, green and pink). Stones

i R
Plate 3 : Clutch

Evaluation of the prepared products :
This part of the chapter dealt with preferences of
the respondents regarding developed products.

Preferences of the respondents for prepared products
on the basis of colour combination

Data in Table 1 revealed that wall hanging was found
as the most preferred product for colour combination
amongst all the products with weighted mean score 2.3

Table 1 : Preferences of the respondents for colour

combination of the prepared product (N=30)
Name of the products Weighted mean score Rank
File folder 1.6 II
Wall hanging 2.3 I
Clutch 1.3 111
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and has got first rank by the respondents. File folder has
got second rank with weighted mean score 1.6 for its
colour combination and clutch has obtained third rank
(WMS-1.3) by the respondents.

According the results of the study conducted by
Sharma (2017) also concluded that products developed
by the different embroidery stitches using different colour
combination were preferred by the consumer.

Preferences of the respondents for prepared products
on the basis of innovativeness:

Data in Table 2 indicated that on the basis of the
innovativeness, wall hanging was found the most
innovative product (WMS-2.6) and given first rank by
the respondents. Clutch has got second rank (WMS-1.6).
File Folder has obtained third rank (WMS-1.4) by the

Dondey
Table 2 : Preferences of the respondents for innovativeness

of the prepared product (N=30)

Name of the products ~ Weighted mean score Rank
File folder 1.4 I
Wall hanging 2.6 I
Clutch 1.6 11

Preferences of the respondents for prepared products
on the basis of utility of product

Preferences of the respondents regarding prepared
product on the basis of their utility had been presented in
Table 3 Majority of the respondents preferred wall
hanging as best with ( WMS 2.7) and got first rank
followed by Clutch as second (WMS-2.4). File folder
(WMS-1.3) were given third rank for its utility by the

respondents.
Table 3 : Preferences of the respondents for utility of the
prepared product (N=30)

Name of the Weighted mean Rank
products score

File folder 1.3 111
Wall hanging 2.7 I
Clutch 24 11

Opinion of the respondents regarding prepared
products:

The opinion of the respondents regarding the
prepared products was taken on the basis of three point
rating scale i.e. ‘very good’, ‘good’, and ‘fair’ (Table 4).

The data revealed that 83.3 per cent of the
respondents graded the file folder as ‘good’ while 10 per
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Table 4 : Opinion of the respondents towards prepared

products (N=30)
Name of the Very good Good Fair
products F (%) F (%) F (%)
File folder 2(6.7) 25 (83.3) 3 (10)
Wall hanging 27 (90) 2 (6.7) 1(3.3)
Clutch 2 (6.7) 16 (53.3) 12 (40)

F=frequency, %= percentage

cent of the respondents considered as ‘fair’. Only 6.7
per cent of the respondents found the file folder as ‘very
good’.

Majority (90%) of the respondents considered wall
hanging as ‘very good’ while 6.7 per cent of the
respondents graded for wall hanging as ‘good’. Very few
(3.3%) respondents found the wall hanging as ‘fair’.

Maximum of the respondents (53.3%) were found
the clutch as ‘good’ followed by 40 per cent of the
respondents who found it ‘fair’. Only 6.7 per cent of the
respondents considered it as ‘very good.

Preferences of the respondents for the prepared
products on the basis of suitability of price :
Majority of the respondents found that quoted price
of the wall hanging (83.3%) and file folder (73.3%) as
‘adequate’ While 53.3 per cent of respondents found the
quoted price as ‘high’ for clutch and only 10 per cent of
respondents found the price of wall hanging and clutch

Table 5 : Preferences of the respondents for the prepared

products on the basis of suitability of price
(N=30)

Name of the Quoted High Adequate Low
products price (Rs.) F (%) F (%) F (%)
File folder 100 8(26.7) 22(73.3) 0

Wall hanging 150 2(6.7) 25(83.3) 3(10)
Clutch 100 16(53.3)  11(36.7)  3(10)

F=frequency, %= percentage

as ‘low’ (Table 5).

Study by Kaur et al (2008) also revealed that prices
of the prepared products were found to be ‘adequate’ by
the respondents.

Conclusion:

Textile designing is full of creativity and scope with
vast horizon and is a demanding an emerging field.
Tremendous talent in embroidery has enriched the day-
to-day lives of the crafts person while being sources of
livelihood. Therefore the present study was conducted.
It concludes that all the designs and products developed
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by the investigator were preferred by the respondents
and they graded them from very good to good. This type
of work will serve guidelines for a new designers and
also be helpful in improving the marketability of
embroidered products.
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