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ABSTRACT

The sportswear industry has grown rapidly due to increasing participation in sports and fitness activities and the rising demand
for performance-oriented apparel. Understanding the purchasing preferences of sportspersons is crucial for developing sportswear
that effectively meets their functional, comfort and aesthetic requirements. Therefore, the present study was conducted to
analyse the general and specific factors influencing sportswear purchase decisions among sportspersons. Data were collected
from 350 sportspersons, who were enrolled in Physical Education programmes in colleges across Chandigarh using a structured
self-administered questionnaire. The collected data were analysed using descriptive statistics, weighted mean scores and ranking
techniques. The findings revealed that comfort and fit/size were the most important general considerations influencing sportswear
purchase decisions, while flexibility and elasticity emerged as the most preferred specific product attributes. Colour and design
also influenced purchasing behaviour, whereas price and brand name played a comparatively less significant role. Among the
specific considerations, UV-protective features received the lowest preference score, indicating limited awareness of sun protective
properties among sportspersons. The study concludes that sportswear selection is primarily driven by functional performance
and comfort-related attributes rather than symbolic or economic factors. The findings provide valuable implications for the
development of consumer-centric sportswear and highlight the need to enhance awareness regarding UV-protective features in
sportswear.
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performance with fashionable design. Sportspersons, in
particular, represent a unique consumer group because
their purchasing decisions are largely influenced by
performance-related requirements.

INTRODUCTION

Inrecent years, the sportswear industry has evolved
into a major segment of the global apparel market, driven

by the increasing demand for apparel that enhances
athletic performance, provides comfort and supports
overall well-being. The rising demand for sports apparel
has increased competition among sportswear
manufacturers, which highlights the importance to
understand consumer preferences and purchasing
behavior (Research and Markets, 2025). The consumer
needs for high-performance sportswear has grown
substantially over the past decade (Nam et al., 2017).
According to Ko ef al. (2012), consumers increasingly
seek sportswear products that combine functional

Sportswear fabrics are expected to possess essential
functional properties such as breathability, moisture
management, thermal regulation, softness and flexibility
to ensure comfort and enhance performance during
physical activity (Li et al., 2005). In addition to fabric
performance, proper garment fit and ease of movement
are critical considerations, as poorly fitted sportswear
can restrict mobility and adversely affect athletic
performance (Havenith et al., 2002; Oglakcloglu and
Marmaraly, 2010). Previous studies have consistently
reported that comfort, fabric quality, fit and performance-
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related characteristics are among the most important
factors influencing sportswear purchasing decisions and
consumer satisfaction. Alongside functional attributes,
aesthetic factors such as colour, style, design and brand
image also play a significant role in shaping consumer
preferences for sportswear (Lim et al., 2016). Modern
consumers often evaluate sportswear based on a
combination of performance benefits and visual appeal.
Furthermore, brand image and brand loyalty have been
identified as important determinants of consumer
behaviour in the sportswear market, with factors such
as brand name, product quality, style and price collectively
influencing purchasing decisions and customer loyalty
(Abdullah et al., 2021).

Although substantial research has been conducted
on sportswear purchasing behaviour, relatively limited
studies are there regarding the preferences and
purchasing patterns of Indian sportspersons, despite the
rapid growth of the sports and fitness industry in India.
Moreover, there is a lack of comprehensive studies that
investigate both general purchasing considerations and
specific product-related factors influencing sportswear
selection among consumers. Therefore, the present study
entitled “Consumer Preferences for Sportswear: An
Analysis of General and Specific Purchase
Considerations” purposes to investigate the factors
influencing sportswear purchasing decisions among
sportspersons. The findings of this study are expected to
contribute to the existing literature on sportswear
consumer behavior and provide practical implications for
sportswear manufacturers, marketers, retailers and
researchers involved in the development of performance-
oriented sports apparel. The aims and objective of the
study (1) To investigate general considerations influencing
sportswear selection among sportsperson, (ii) To
investigate specific sportswear attributes influencing
sportswear selection among sportsperson, (iii) To rank
the factors affecting sportswear purchase decisions based
on their relative importance.

METHODOLOGY

The present study adopted a descriptive survey
research design to investigate the preferences of
sportspersons while purchasing sportswear. This research
design enabled the researcher to obtain a comprehensive
understanding of the factors influencing sportswear
selection among sportspersons. The study was conducted

(291)

in Chandigarh among colleges where Physical Education
was included as a part of the academic curriculum. A
total of 350 respondents were selected who were actively
participating in sports activities and had Physical Education
as a component of their curriculum. A random sampling
technique was used to ensure adequate representation
of the target population and to minimize sampling bias.
The study participants comprised both male and female
sportspersons enrolled in these institutions. Data were
collected using a structured self-administered
questionnaire developed by the researcher. The collected
data were coded, tabulated and statistically analysed using
appropriate descriptive statistical techniques. Frequency
and percentage analyses were employed to describe the
distribution of respondents’ preferences and responses.
The Weighted Mean Score (WMS) method was used to
determine the relative importance of various factors
influencing sportswear purchasing decisions. Further,
ranking techniques were applied to prioritize the factors
based on their calculated weighted mean scores. The
analysis provided insights into the key determinants of
sportswear selection among sportspersons, thereby
contributing to a better understanding of consumer
behaviour in the sportswear market.

RESULTS AND DISCUSSION

The results of the present research as given follow:

Table 1 presents the distribution of respondents
based on their general information. The data depicts that
out of the total 350 respondents, 63.4% were female,
whereas 36.6% were male, indicating a higher
participation of female sportspersons in the study. With
respect to educational qualification, the majority of the
respondents i.e. 256 (73.1%) were undergraduates, while
26.9% of respondents i.e. 94 were enrolled in
postgraduate course. This indicates that undergraduate

Table 1 : Distribution of respondents on the basis of general

information. (N-350)

Frequency  Percentage
(%)
Gender Male 128 36.6%
Female 222 63.4%
Educational ~ Postgraduation 94 26.9%
qualification  Under graduation 256 73.1%
Age group 17- 20 years 163 46.6%
21-24 years 170 48.6%
25-28 years 17 4.8%
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sportspersons constituted a larger proportion of the
sample. The age-wise distribution further shows that
48.6% of the respondents i.e. 170 were belonged to the
21-24 years age group, followed closely by 163 (46.6%)
of respondents in the 17-20 years age group. Only 4.8%
of the respondents i.e. 17 were in the age group of 25-28
years. The findings indicate that the study mainly consisted
of young sportspersons who are actively involved in sports
and physical activities.

Table 2 presents the distribution of respondents based
on their preferred mode of purchasing sportswear. The
findings reveal that 46.6% of the respondents i.e. 163
reported that they preferred to purchase sportswear from
branded stores/outlets. This was the most preferred
purchasing source by the respondents, followed by 35.4%
of respondents i.e. 124 who stated that purchased
sportswear from other sources like non branded store,
factory outlets, local market etc. Additionally, respondents
mentioned that they obtained sportswear through sports
federations or educational institutions. On the other hand,

Table 2 : Distribution of respondents based on their
preferred mode of purchasing sportswear
(N-350)
Frequency  Percentage
(%)
From where Online 63 18.0%
you purchase  Branded Outlets 163 46.6%
sportswear Other 124 35.4%

only 63 (18%) respondents preferred online platforms
for purchasing sportswear. The findings suggest that
majority of sportspersons prefer purchasing sportswear
from off-site stores, where they can personally examine
the quality, fabric, comfort and fit of the garments before
making a purchase.

Fig. 1 depicts the distribution of respondents based
on general considerations kept in mind while purchasing
sportswear. The data reveals that comfort was the most
important factor with the highest Weighted Mean Score
i.e. 4.39 and secured the first rank. This shows that
respondents consider comfort as the primary requirement

General Considerations While Purchasing Sportswear (N=350)
No. of Never Rarely Sometimes Often Always Mean
Respondents (1) (2) (3) (4) (5) Score
|
9 33.4% 18.0%
|
(36) (38)
Brand Name 15.1% 28.9% 15.1% 3.16
(53) (101) (53)
I
Comfort 46% 5.1% 9.1% 14.0% 4.39
(16) (18  (32) (49)
|
Colour 11.4% 23.1% 22.0% 3.71
(40) (81) (77)
Design o 11.4% 24.0% 18.3% 3.62
40 (84) (64)
i
80% 60% 40% 20% 0% 20% 40% 60% 80%
Percentage of Respondents
[ Never (1)  [] Rarely (2) [] Sometimes (3) [] often(4) [ Always (5)
Note: 1 = Never, 2 = Rarely, 3 = Sometimes, 4 = Often, 5 = Always
Fig.1: Diverging Likert Chart showing general consideration while purchasing sportswear among sportspersons
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in sportswear. Also, fit and size ranked second with a
WMS of 4.28, indicating that respondents highly preferred
garments that provide proper fitting and ease of movement.
This indicates that respondents strongly preferred
sportswear that feels comfortable and fits properly.
Colour secured the third rank with Weighted Mean Score
of'3.71, followed by design, which ranked fourth (WMS
=3.62). The distribution shows that a large proportion of
respondents selected often or always for these attributes,
indicating that aesthetic appeal still plays a meaningful
role in sportswear choice.

In contrast price and brand name were relatively
less dominant as compare to other factors. Brand name
was ranked fifth with a WMS of 3.16, while price received
the lowest Weighted Mean Score i.e. 3.06 and ranked
sixth. Although many respondents still considered these
factors while purchasing sportswear. The distribution was
more mixed, with a larger share of responses falling under
sometimes or rarely categories. This implies that while
cost and branding matter, they are not the primary drivers
of purchase decisions for this sample. Overall, the findings
indicate that general purchase considerations among
sportspersons are mainly guided by functional needs

rather than purely symbolic or price-based factors.
Comfort and fit/size are the strongest factors, followed
by Colour and Design, whereas Price and Brand name
play a secondary role.

Fig. 2 present the specific product-related
considerations kept in mind by respondents while
purchasing sportswear. The results reveal that flexibility
and elasticity of the fabric was the most preferred
attribute, obtaining the highest Weighted Mean Score
(WMS = 4.01) and securing the first rank. More than
half of the respondents i.e. 200 (57.1%) reported that
they always considered flexibility and elasticity when
purchasing sportswear. This indicates that sportspersons
prioritize clothing that facilitate better movement during
sports activities.

The length and style of lower garments ranked
second with a WMS of 3.78, followed by sleeve length
and style, which secured the third rank (WMS = 3.57).
These preferences may be attributed to the need for
comfort, ease of movement, and sport-specific
functionality in lower-body apparel. Also, neckline design
ranked fourth with a WMS of 3.26, which shows that
this feature received moderate level of importance while

Specific Considerations While Purchasing Sportswear (N = 350)
Specific Never Rarely Sometimes Often Always Mean
Considerations (1) (2) (3) (4) (5) Score
[
Flexibility/ Elastici 14.3% 10.3% 12.6% 4.01
y & (50) (36) (44)
Skin friendly 30.3% 21.4% 10.0% 3.12
(Fiber content) (106) (75) (35) '
Neckline design 15.1% 29.4% 18.0%
9 (53) (103) (©) W0
Sleeve 14.0% 20.9% 23.7% 357
(Length/Style) (49) (73) (83) .
Lower garment 11.1% 18.6% 20.9% 378
(Length/Style) (39) (65) (73) ’
i
Ultraviolet/ 26.3% 26.0% 7.7% 2.60
Sun protective feature (92) (91) (27) '
[l
60% 40% 20% 0% 20% 40% 60%
Percentage of Respondents
Never (1) [ Rarely (2) [] Sometimes (3) [ Often (4) B Always (5)
Note: 1 = Never, 2 = Rarely, 3 = Somelimes, 4 = Often, 5 = Always
Fig.2 : Diverging Likert Chart showing specific consideration while purchasing sportswear among sportspersons
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purchasing sportswear. The skin-friendly nature of the
fabric (fiber content) secured fifth rank with a Weighted
Mean Score of 3.12. Although fabric composition is
recognized as an important aspect, however in the present
research it appears to receive less attention compared to
performance-related attributes such as flexibility and
garment design.

Among all the specific considerations, ultraviolet
(UV) or sun-protective features received the lowest
Weighted Mean Score i.e. 2.60 and ranked sixth. These
findings indicate a relatively low level of awareness and
less priority given to UV protective features while
purchasing sportswear. Overall, the results show that
sportspersons mainly value performance and comfort
features, such as flexibility and garment length/style, more
than protective features like UV resistance. These
findings suggest a need to increase awareness about
benefits of UV-protective clothing and accessories. It
also indicates that manufacturers should combine
protection with comfort and performance to better meet
the needs and preferences of sportspersons.

Conclusion

The present study reveals that sportswear
purchasing decisions among sportspersons are
predominantly influenced by functional and performance-
related attributes. Comfort and proper fit emerged as
the most important considerations whereas among specific
product attributes, flexibility and elasticity of the fabric
were found to be the most preferred features, emphasizing
the importance of unrestricted movement during sports
activities. Furthermore, aesthetic aspects such as colour
and design also influence purchase decisions; however,
they remain secondary to functional requirements. In
contrast, price and brand name exerted comparatively
less influence on sportswear selection. Notably, UV-
protective features received the lowest preference
ranking, reflecting limited awareness and consideration
of protective textile properties among sportspersons.
Overall, the findings provide valuable insights for
sportswear manufacturers, retailers and marketers in
designing products that align with consumer expectations,

while also emphasizing the need to promote awareness
regarding the benefits of advanced protective features,
particularly UV-protective sportswear. Future research
may extend this investigation to diverse populations and
explore emerging areas such as sustainable and smart
sportswear technologies.
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