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ABSTRACT

Fashion is an integral part of everyone’s daily life. Trends are constantly created, promoted, and discarded. The industry has

shifted towards fast fashion, characterized by rapid consumption, ever-changing trends, low-quality items, and increased disposable

income, making these products affordable but ultimately discarded. A significant number of textiles is thrown away after use,

when they could have been reused, recycled or repaired. Extending the lifespan of clothing by just three months could help

reduce carbon and water footprints, as well as decrease waste by 5 to 10%. Numerous initiatives and studies have been carried out

to reduce textile waste, emphasizing the importance of raising public awareness about the need to change consumption habits.

The core principle for environmental preservation is to consume thoughtfully and sustainably. This study is the first attempt to

investigate the awareness about clothing swap among young women of Chandigarh. A structured questionnaire was administered

to 450 young women residing in Chandigarh to collect the required data. Young females are increasingly adopting practices such

as upcycling, shopping at thrift stores, renting and Swapping . Another growing trend among consumers is ‘Swapping Fashion,’

a movement gaining popularity in efforts to promote sustainability. The findings highlight the need for awareness and promotions

about the clothing swap for sustainable future.
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INTRODUCTION

Sustainable fashion refers to an approach to clothing

design, production, and consumption that prioritizes

environmental and social responsibility. It focuses on

reducing the negative impact of fashion on the planet by

considering factors such as resource use, waste,

emissions, and ethical labor practices. Sustainable fashion

includes practices like using eco-friendly materials,

supporting fair trade, upcycling, and promoting slow

fashion, where the emphasis is on quality and longevity

rather than fast, disposable trends. It also encourages

consumers to make mindful choices, such as repairing

clothes, swapping garments, or purchasing second hand

items, to reduce waste and prolong the life cycle of

clothing (Bairagi, 2017). Key strategies for sustainable

fashion include using waste materials, slowing down the

pace of fashion, planning for a product’s second life, and

maximizing the use of available resources (Khandual and
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Pradhan, 2019). Experts in sustainable fashion advocate

against purchasing fast fashion, encourage clothing

swaps, and promote repairing old garments. Swapping is

a sustainable approach to fashion consumption. A clothing

swap is a type of exchange event where participants

trade items they no longer use for clothing they will wear.

Clothing swaps help extend the lifespan of garments by

allowing consumers to trade their old pieces for something

new, offering an opportunity to refresh their wardrobe

without purchasing new items. Sustainable consumption

in the fashion and clothing sectors can be promoted

through circular models. Collaborative consumption

encourages the reuse of products and minimizes new

purchases, helping to reduce textile waste. The need for

a more circular system is critical to ensure that garments

and materials are reused effectively.

Review of Literature

Encouraging a change in consumers’ attitudes and
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perceptions about used clothing can foster the adoption

of a collaborative consumption model . Clothing swaps

are a sort of collaborative consumption, defined as “an

economic model centred on sharing, swapping, selling,

or renting things and services, permitting access over

ownership” (Belk, 2014).  Consumers generally prefer

direct methods of acquiring second-hand clothing, such

as direct exchange, purchasing from consignment or

second-hand stores and clothing swapping. Furthermore,

they tend to obtain used clothing from friends and family

members rather than from strangers, as trust plays a

crucial role in second-hand apparel transactions.

Familiarity with the source of the clothing reduces

concerns related to product quality, hygiene, and reliability,

thereby increasing consumers’ willingness to engage in

clothing reuse practices (Becker-Leifhold and Iran, 2018).

Lang (2019) compared the elements that affect

attendance at swapping events vs exchanging with close

family members and friends in order to examine the

reasons and obstacles of apparel exchanges among

Chinese consumers. The findings showed that Chinese

consumers’ inclination to attend clothing swapping events

and trade garments with friends and family was

significantly impacted by both perceived fun and social

shopping value. The study also discovered that the

intention to switch clothes with friends and relatives was

adversely impacted by social and performance risk. Yan

et al. (2015) conducted research on second-hand clothing

shopping among college students, focusing on

psychographic factors such as environmentalism,

perception of contamination, price sensitivity and the

perception of vintage clothing. The study concluded that

college students shop for second-hand clothes not only

for economic reasons but also to create their own style

and feel unique.

Yan et al. (2015) conducted research on second-

hand clothing shopping among college students, focusing

on psychographic factors such as environmentalism,

perception of contamination, price sensitivity, and the

perception of vintage clothing. The study concluded that

college students shop for second-hand clothes not only

for economic reasons but also to create their own style

and feel unique.

Bianchi and Birtwistle (2010) took a different

approach by examining clothing disposal behaviors in two

countries. The study identified three main disposal

behaviors: economic (e.g., selling clothes on eBay), giving

clothes to family or friends, and donating them to charity.

Shim (1995) found that environmentally conscious

consumers are more likely to dispose of unwanted clothing

sustainably to minimize environmental impacts.

Additionally, the donation of used clothes to developing

countries for charity is common in developed countries

like the United States, while high-quality garments are

typically sold to second-hand shops (Fletcher, 2013).

Clothing redesign is also a popular disposal method, with

some consumers opting to repurpose or redesign their

old clothes rather than discard them as rags (Domina

and Koch, 1999).

METHODOLOGY

The primary goal of this study is to explore the

awareness about the clothing swap among young females.

For awareness towards clothing swaps- A sustainable

fashion practice, a survey was done among 450 young

female participants of Chandigarh. Young females who

were 18 -45years old were taken for this research.

RESULTS AND DISCUSSION

The results in Table 1 shows that the respondents

had a high level knowledge about sustainable fashion,

with a significant majority of 91.6% and only 8.4%

indicating that they were not having knowledge about

sustainable fashion.

Table 1 : Distribution of the respondents on the basis of 

knowledge about Sustainable Fashion (N= 450) 

 Frequency  Percentage (%) 

No 38 8.4% Knowledge of 

Sustainable Fashion Yes 412 91.6% 

Table 2 shows that respondents primarily associated

sustainable clothing with the use of recycled textiles

(71.1%), followed by reduced chemical usage in

production (46.4%) and durability (44.0%). About 35.1%

Table 2 : Distribution of the respondents on the basis of  

Meaning of Sustainable Clothing to them 

  Frequency Percentage 

(%) 

Overpriced 31 6.9% 

Durable 198 44.0% 

Recycled Fabrics 320 71.1% 

Fair Labour Practices 81 18.0% 

Pocket Friendly 158 35.1% 

Meaning of 

Sustainable 

Clothing 

Less use of Chemicals 209 46.4% 
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perceived sustainable clothing as affordable. However,

only 18.0% recognized fair labour practices as a

component of sustainability, indicating limited awareness

of its social aspects. A small proportion (6.9%) believed

that sustainable clothing is expensive, suggesting few cost-

related misconceptions.

According to Table 3, 81.1% of respondents said

they were aware of the clothing swap concept which is

one of the sustainable fashion practices and just 18.9%

said they were not. This implies that people are becoming

more aware of clothing swap as a sustainable fashion

strategy.

comfortable environment for cloth swapping, minimizing

concerns related to garment quality, cleanliness and fit.

Table 6 shows that 46.7% respondents said they

would be willing to take part in clothing swap, while 42.7%

respondents were unsure and only a little percentage

(10.7%) said they would not like to take part. This

distribution implies that, while clothing swap is relatively

popular, a sizable portion of the population is still cautious,

potentially due to cleanliness concerns, trust issues, or a

lack of knowledge.

Table 3 : Distribution of the respondents on the basis of 

Awareness of Clothing Swap as one of the 

sustainable fashion practices (N=450) 

 Frequency Percentage (%) 

No 85 18.9% Awareness of Clothing 

Swap as one of the 

sustainable fashion 

practices 

Yes 365 81.1% 

A significant conversion of awareness into practice

was demonstrated by the fact that 69.6% of respondents

said they have swapped the clothes. However, 137

respondents did not swap their clothes (Table 4).

Table 4 : Distribution of respondents according to whether 

they have swapped clothes (N =450) 

 Frequency  Percentage (%) 

Yes 313 69.6% Swapped 

clothes  No 137 30.4% 

According to the Table 5 the majority of respondents

reported swapping clothes with siblings/cousins (64.9%),

followed by friends (49.2%), suggesting that trust and

personal relationships play a significant role in facilitating

such exchanges. Swapping with neighbours was relatively

uncommon (7.7%), indicating limited extension of this

practice into broader community settings. Additionally,

15.3% of participants reported engaging in swapping with

colleagues/classmates. Family and friends provide a

Table 5 : Distribution of respondents according to with 

whom they have Swap clothes 

  Frequency Percentage 

(%) 

Friends 154 49.2% 

Siblings /Cousins 203 64.9% 

Neighbour 24 7.7% 

Swap 

Clothes 

with 

Colleagues/classmates  48 15.3% 

Table 6 : Distribution of respondents according to 

willingness to participate in clothing swap 

Frequency Percentage (%)

No 48 10.7% 

Yes 210 46.7% 

Willingness to 

Participate in 

Clothing Swap May be 192 42.7% 

Conclusion:

By embracing and adapting to cloth swapping,

individuals and communities can play a significant role in

fostering a more sustainable and socially responsible

fashion ecosystem. The findings show that a large number

of respondents had already exchanged clothes with

friends, classmates, siblings, relatives, and co-workers,

demonstrating the acceptance of clothing sharing within

current social networks. The clothing swap facilitates a

shift towards more sustainable and mindful consumption

practices. Rather than maintaining a culture of fast

fashion and continuous shopping, it promotes the reuse

and exchange of existing resources. Therefore, increasing

awareness, enhancing accessibility to swap opportunities,

and fostering community engagement can further

encourage participation in clothing swapping and promote

more sustainable consumer behavior in the fashion sector.
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