
International Journal of Applied  Social Science
(An International Double Blind Peer Reviewed / Refereed Research Journal of Social Science)

Volume 13 (5 & 6), May & June (2026) : 682-687

Received : 22.04.2026; Revised : 08.05.2026; Accepted : 22.05.2026

RESEARCH ARTICLE

ISSN : 2394-1405 (Print)

OTT Platforms and Fake News Dissemination: An Empirical Study

of Digital Media Influence

RUMANA TANVEER S.

Lecturer

Department of Journalism and Mass Communication, Kuvempu University, Shivamogga (Karnataka) India

ABSTRACT

The emergence of digital media has revolutionized communication, information sharing, and entertainment consumption across

the globe. Among the most significant developments in the digital era is the rise of Over-the-Top (OTT) platforms, which provide

content directly to consumers through the internet. While OTT platforms have democratized media access and diversified

entertainment options, the broader digital ecosystem associated with these platforms has also facilitated the rapid spread of fake

news, misinformation, and disinformation[1]. The convergence of OTT services, social networking sites, video-sharing platforms,

and messaging applications has created an environment where information travels at unprecedented speed. This study examines

the relationship between OTT platforms and fake news dissemination, focusing on how digital media influences audience

perceptions, information consumption patterns, and social behavior. Through a descriptive and analytical methodology based on

secondary data, the study explores algorithmic amplification, media convergence, audience engagement, and the socio-political

consequences of misinformation. The findings reveal that while OTT platforms primarily function as entertainment services,

their integration with digital communication networks indirectly contributes to misinformation dissemination through content

sharing, online discussions, and viral digital cultures. The study concludes by emphasizing the need for digital literacy, fact-

checking mechanisms, ethical media practices, and policy interventions to mitigate the harmful effects of fake news[2].
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INTRODUCTION

The digital revolution has transformed human

communication in ways unimaginable a few decades ago.

The widespread availability of the internet, smartphones,

and digital platforms has fundamentally changed how

information is created, distributed, and consumed.

Traditional media institutions such as newspapers, radio,

and television no longer hold a monopoly over

information dissemination[3]. Instead, digital platforms

have emerged as dominant actors in shaping public

discourse and influencing societal perceptions.

One of the most notable developments in this digital

transformation is the emergence of Over-the-Top (OTT)

platforms. OTT services such as Netflix, Amazon Prime
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Video, Disney+, JioHotstar, SonyLIV, Zee5, and others

deliver content directly to consumers through internet

connectivity without relying on traditional cable or

satellite television systems. These platforms have gained

immense popularity due to their convenience,

affordability, personalization, and extensive content

libraries.

Simultaneously, digital communication

technologies have facilitated the rapid dissemination of

information through social networking sites, messaging

applications, blogs, online forums, and video-sharing

platforms. While these technologies have democratized

access to information, they have also created

opportunities for the circulation of misinformation and

fake news[4]. Fake news has emerged as one of the most
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pressing challenges facing modern societies because of

its potential to influence public opinion, undermine

democratic institutions, and generate social conflicts.

The phenomenon of fake news is not entirely new;

however, digital technologies have amplified its reach

and impact. In the contemporary media environment,

misinformation can spread rapidly across multiple

platforms, reaching millions of users within minutes.

OTT platforms, although primarily designed for

entertainment purposes, have become part of a larger

digital ecosystem where content is frequently shared,

discussed, and interpreted through social media

networks. As a result, OTT-related content can become

entangled with misinformation narratives, contributing

indirectly to fake news dissemination[5].

This research investigates the relationship between

OTT platforms and fake news dissemination in the

broader context of digital media influence. It seeks to

understand how digital technologies shape information

flows, audience behavior, and the spread of

misinformation in contemporary society.

Objectives of the Study

1. To examine the growing role of OTT platforms

in the contemporary digital media ecosystem.

2. To analyze the factors contributing to the

dissemination of fake news through digital media

platforms.

3. To assess the influence of digital media content

on audience perceptions and information

consumption patterns.

4. To investigate the relationship between OTT

platforms, social media interactions, and

misinformation dissemination.

5. To propose suitable measures for controlling

fake news and promoting responsible digital

media practices.

METHODOLOGY

The study is based on a descriptive research design

and uses secondary data collected from books, journals,

research articles, newspapers, reports, and online sources.

The collected information was analyzed through

qualitative content analysis to understand the role of OTT

platforms and digital media in the dissemination of fake

news.

Review of Literature

1. Allcott, Hunt and Gentzkow, Matthew (2017)

in their article “Social Media and Fake News in the 2016

Election” examined the influence of fake news on public

opinion through social media platforms. The study found

that misinformation spread rapidly online and

significantly influenced political communication. The

authors emphasized the importance of media literacy and

fact-checking mechanisms to reduce the impact of fake

news.

2. Vosoughi, Soroush, Roy, Deb, and Aral, Sinan

(2018) in their research article “The Spread of True and

False News Online” analyzed the diffusion of news on

social media. The study revealed that false news spreads

faster and reaches more people than true news because

it attracts greater public attention and emotional

engagement. The findings highlighted the challenges of

controlling misinformation in digital environments.

3. Neyazi, Taberez Ahmad (2021) studied

misinformation and online news consumption among

internet users in India. The research found that increased

reliance on social media for news has made users more

vulnerable to fake news and misleading information. The

study stressed the need for digital literacy and critical

evaluation of online content to combat misinformation

effectively. These three reviews are concise and suitable

for a research article.

Conceptual Understanding of OTT Platforms

OTT platforms represent a significant departure

from traditional broadcasting models. The term “Over-

the-Top” refers to content delivered directly over the

internet, bypassing conventional television distribution

channels[6].

The popularity of OTT platforms can be attributed

to several factors:

� Accessibility : Users can access content anytime

and anywhere through internet-enabled devices

such as smartphones, tablets, laptops, and smart

televisions.

� Personalization  : Advanced algorithms

recommend content based on user preferences,

viewing history, and behavioral patterns.

� Diversity of Content : OTT platforms provide

access to movies, web series, documentaries, live

events, educational programs, and user-

generated content.

� Global Reach : Digital technologies enable
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content distribution across geographical

boundaries, creating a global audience.

The expansion of OTT platforms has transformed

media consumption patterns. Audiences increasingly

prefer on-demand content over scheduled television

programming, resulting in significant changes in the

media industry.

Understanding Fake News

Fake news refers to false, misleading, or fabricated

information presented as genuine news with the intention

of influencing public opinion, creating confusion, or

attracting attention[7]. In the digital media era, fake news

spreads rapidly through social media platforms,

messaging applications, websites, and other online

communication channels.

Types of Fake News

1. Fabricated Content: This refers to completely

false information created without any factual basis. Such

content is intentionally designed to deceive audiences,

influence opinions, or generate online engagement

through sensational claims[8].

2. Manipulated Content: This involves altering

genuine images, videos, audio recordings, or news

reports to create a misleading impression. Edited videos,

morphed photographs, and deepfake technologies are

common examples of manipulated content.

Causes of Fake News Dissemination

1. Social Media and Digital Platforms: The rapid

sharing features of social media enable fake news to

spread quickly among large audiences[9]. Users often

forward information without verifying its authenticity,

increasing the reach of misinformation.

2. Lack of Media Literacy: Many individuals lack

the skills to evaluate the credibility of online information.

This makes them more vulnerable to believing and

sharing false or misleading content.

Digital Media Ecosystem and Information Flow

The digital media ecosystem refers to the

interconnected environment of digital platforms,

technologies, applications, and users that facilitate the

creation, distribution, sharing, and consumption of

information. The widespread use of the internet,

smartphones, social media platforms, OTT services, and

online news portals has significantly transformed the

traditional flow of information[10]. Unlike traditional

media, where information moved from a single source

to a large audience, digital media enables a

multidirectional flow of information in which users can

simultaneously act as content creators, distributors, and

consumers.

The digital media ecosystem operates continuously,

allowing information to travel across multiple platforms

within seconds. News stories, videos, images, and

opinions are frequently shared from one platform to

another, creating a highly interconnected communication

environment. This rapid circulation of information has

improved accessibility and participation but has also

increased the challenges of misinformation and fake news

dissemination[11].

Major Components of the Digital Media Ecosystem

1. Social Media Platforms :

Social media platforms play a crucial role in

information dissemination. Applications such as

Facebook, Instagram, WhatsApp, YouTube, and X

(Twitter) enable users to create, share, comment on, and

distribute information instantly. These platforms have

become important sources of news and public discussion,

especially among younger generations[12]. Their

interactive nature allows information to spread rapidly

through likes, shares, comments, and reposts.

2.OTT Platforms and Online Streaming Services:

OTT platforms such as Netflix, Amazon Prime

Video, Disney+ Hotstar, SonyLIV, and Zee5 primarily

provide entertainment content. However, documentaries,

political programs, crime series, and social issue-based

content available on these platforms often influence

public perceptions and generate discussions on social

media[13]. Clips, trailers, and promotional content from

OTT platforms frequently circulate online, becoming part

of the broader digital information flow.

Information Flow in the Digital Age

1. Rapid Dissemination of Information: One of the

defining features of digital media is the speed of

information transmission. Information can reach millions

of users across different geographical locations within a

few minutes. The availability of mobile internet and

digital communication tools has eliminated many barriers

associated with traditional media, enabling real-time

communication and instant access to information.

2. User-Generated Content and Participation:
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Digital media encourages active audience participation.

Users are no longer passive consumers of information;

they can create blogs, videos, podcasts, social media

posts, and online discussions. This participatory culture

has democratized communication by giving individuals

a platform to express their views[14]. However, it has also

increased the circulation of unverified information,

making it difficult to distinguish between reliable and

misleading content.

Challenges in Information Flow

1. Algorithmic Influence: Digital platforms use

algorithms to recommend content based on user

preferences and engagement patterns. These algorithms

often prioritize content that generates more views, likes,

and shares. As a result, sensational or controversial

information may receive greater visibility than factual

content, contributing to the spread of misinformation[15].

2. Information Overload: The vast amount of

information available online can overwhelm users and

make it difficult to verify the credibility of sources.

Continuous exposure to large volumes of content

increases the likelihood of users accepting and sharing

inaccurate information without proper verification.

The digital media ecosystem has revolutionized the

way information is produced, distributed, and consumed.

While it has enhanced communication, accessibility, and

public participation, it has also created new challenges

related to information credibility, misinformation, and

fake news. Therefore, understanding the flow of

information within the digital media ecosystem is

essential for promoting responsible media consumption

and strengthening digital literacy in contemporary

society[16].

OTT Platforms and Information Dissemination

OTT (Over-the-Top) platforms have emerged as a

major source of digital content consumption in the

twenty-first century. These platforms provide movies,

web series, documentaries, news-based programs, and

other forms of entertainment directly to viewers through

the internet. The growing popularity of OTT services

has significantly changed the way people access

information and entertainment. Although OTT platforms

are primarily designed for entertainment purposes, they

also play an important role in information dissemination

by influencing public opinion, cultural values, and social

awareness.

The widespread accessibility of smartphones,

affordable internet services, and digital technologies has

increased the reach of OTT platforms among diverse

audiences. Content available on these platforms often

addresses social, political, economic, and cultural issues,

thereby contributing to public understanding and

discussion of contemporary events[17]. Furthermore, OTT

content is frequently shared and discussed on social

media platforms, expanding its influence beyond the

streaming platform itself.

Role of OTT Platforms in Information Dissemination

1. Source of Informational and Educational

Content:

OTT platforms offer a wide range of documentaries,

educational programs, historical series, and investigative

content that provide viewers with valuable information

on various topics. Such content helps increase awareness

about social issues, environmental concerns, public

health, politics, and global events. Through informative

programming, OTT platforms contribute to knowledge

dissemination and public education.

2. Influencing Public Opinion and Social

Awareness:

OTT programs address contemporary social issues

such as gender equality, caste discrimination, corruption,

mental health, human rights, and environmental

sustainability. By presenting these issues through

engaging narratives, OTT platforms encourage public

discussion and influence audience perceptions[18]. As a

result, they play a significant role in shaping attitudes,

beliefs, and social consciousness.

OTT Platforms and Digital Information Flow

1. Cross-Platform Content Sharing:

Content from OTT platforms is frequently shared

through social media networks, blogs, online forums,

and messaging applications. Trailers, video clips,

interviews, reviews, and audience reactions circulate

widely across digital platforms, increasing the visibility

and reach of OTT content[19]. This interconnected sharing

process facilitates the rapid dissemination of information

among large audiences.

2. Algorithm-Driven Content Recommendations:

OTT platforms use sophisticated algorithms to

recommend content based on users’ viewing preferences

and behavioral patterns. These recommendation systems

help users discover relevant content and enhance
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audience engagement. However, algorithms also

influence the type of information viewers consume,

thereby affecting their perceptions and understanding of

social realities.

Challenges Associated with Information Dissemination

through OTT Platforms

1. Spread of Misleading Information:

Although OTT platforms generally maintain content

standards, clips and discussions related to OTT content

can sometimes be misrepresented on social media[20].

Edited videos, misleading interpretations, and false

narratives may spread rapidly, creating confusion among

audiences.

2. Lack of Verification in Online Discussions:

Public discussions surrounding OTT content often

occur on social media platforms where information is

not always verified. Rumors, misinformation, and fake

news associated with actors, programs, or social issues

portrayed in OTT content can influence public opinion

and contribute to the spread of inaccurate information.

OTT platforms have become important agents of

information dissemination in the digital age. Through

educational content, documentaries, and socially relevant

programs, they contribute to public awareness and

knowledge[21]. At the same time, their integration with

social media and digital communication networks

highlights the need for responsible content sharing, media

literacy, and critical evaluation of information to ensure

a healthy digital information environment.

DISCUSSION AND ANALYSIS

The study reveals that OTT platforms have become

important components of the digital media ecosystem,

significantly influencing content consumption and

information dissemination. The integration of OTT

platforms with social media has increased the speed and

reach of information sharing among audiences.

The analysis indicates that digital algorithms,

content-sharing practices, and user engagement

contribute to the rapid spread of fake news. A lack of

media literacy and information verification further

enhances the circulation of misinformation[22]. The study

also finds that fake news can influence public opinion,

create social divisions, and reduce trust in media

institutions.

Therefore, promoting media literacy, strengthening

fact-checking mechanisms, and encouraging responsible

digital media usage are essential to combat

misinformation and ensure a reliable digital information

environment[23].

Findings and Recommendations

1. OTT platforms have emerged as influential

digital media channels, significantly affecting

content consumption patterns.

2. The convergence of OTT platforms and social

media has accelerated the dissemination of

information across digital networks.

3. Algorithm-driven recommendation systems

contribute to the visibility and spread of

misleading or sensational content.

4. Limited media literacy and inadequate fact-

checking practices among users facilitate the

circulation of fake news.

5. Fake news dissemination negatively impacts

public opinion, social trust, and the credibility

of media institutions.

Recommendations

1. Media literacy programs should be strengthened

to enhance users’ ability to identify and evaluate

misinformation.

2. Digital platforms should implement more

effective fact-checking and content moderation

mechanisms.

3. Greater transparency in algorithmic content

recommendation systems should be encouraged.

4. Users should be educated about responsible

information sharing and verification practices.

5. Collaborative efforts among governments,

educational institutions, media organizations,

and technology companies are essential to

combat fake news effectively.

Conclusion

The study concludes that OTT platforms have

emerged as powerful components of the digital media

ecosystem, significantly transforming the way audiences

consume content and access information[24]. The

integration of OTT services with social media and other

digital platforms has enhanced communication,

accessibility, and audience engagement. However, the

same digital environment has also facilitated the rapid

spread of fake news and misinformation[25].
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The findings reveal that algorithm-based content

recommendations, widespread social media usage, and

inadequate verification of information contribute

significantly to the dissemination of fake news. Such

misinformation can influence public opinion, create

social divisions, and reduce trust in media institutions.

Therefore, addressing the challenge of fake news requires

a combination of media literacy, fact-checking initiatives,

responsible digital behavior, and effective platform

regulation.

Overall, the study emphasizes the need for

collaborative efforts among governments, media

organizations, educational institutions, technology

companies, and users to promote accurate information

and create a more responsible, reliable, and trustworthy

digital media environment[26].
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